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Abstract 1 8 876 1

The purposes of this study were to investigate customers’ behaviors in and
attitudes towards buying ready-made dog food. The relationship between their
behaviors and their personal status was scrutinized and the comparison of their
attitudes was also made. The subjects of this study were 372 owners of dogs, living
in single houses, townhouses, or twin houses in Bangkuntien District. Questionnaires
were used to collect the data. Frequency, arithmetic mean, standard deviation,
percentage, Chi-square, t-test, ANOVA, and Scheffe’ Analysis were employed to
analyze the data, using SPSS software version 11.

It was found that most respondents preferred dry dog food to the wet ones. The
bags containing 500 g-3 kgofdog food were generally bought. According to the
informants’ observations, their dogs liked to eat colorful granular food o f Pedigree
brand with liver flavor, but did not pay much attention to the shapes of the granules.
They had been using the food for 1-5 years. The frequency of their purchase was once
a month. It cost 300-600 baht per purchase and the expense for this was as planned.
The subjects made their own choice to buy dry granular food, for convenience sake,
from supermarkets near their houses, education institutes, or work places, expecting
that it would make their dogs healthy. They learned the information of dog food
brands from TV commercials.

According to the analysis of relationship between consumers’ behaviors in
buying dog food and their personal status, 3 items were found related to their sex, 5 to
age, another 4 to educational background, 6 to occupation, 2 to the number of family

members, and 4 to monthly income respectively.



168761

The comparison of attitudes towards dog food revealed, as a whole, no
difference among the subjects with different background. However, the detail
investigation indicated that the informants with different sex, educational background,
family members, occupations, and incomes had different attitudes towards dog food
products. In addition, the subjects with different educational background had different
opinions on sale promotion while those with different occupations had different views
on sale channels. The significance of this study was set at the level of .05.
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