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Abstract 2283 0 0

The objective of this research for study Consumer Behaviors Oriental Princess Consumer buying

factors in Bangkok. The sample for this research consists of 400 consumers who used Oriental

Princess Cosmetics and live in Bangkok.,

The research results are as follows: Most of consumers who have used Oriental Princess Cosmetics
in Bangkok are female, age 26-30 years, single, holding a bachelor’s degree, company employee

and having average income of 10,001-15,000 Baht per month.

Most of consumers made decision to buy Oriental Princess by themselves. The main reason of
buying Oriental Princess Cosmetics is for their beauty. The other reasons are for healthy skin, UV
protection and wrinkle reducing. Their concern about marketing mix is a major factor of making
decision to buy Oriental Princess. Besides, this research found out that the decision to buy Oriental
Princess Cosmetics will be categorized by demography such as sex, age, status, education, job and

income which have significant in statistic.

The factors to marketing mix including product, price, place and promotion have no relation to

buying decision Oriental Princess of metropolitan consumers.





