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Abstract

The purposes of this thesis “Marketing Strategy of Private Vocational Schools in the 4 th
and 5 th Public Center” prior to objectives as follow : 1) For studying the application of marketing
strategies for private vocational schools 2) For comparison of marketing strategies for private
vocational schools among different qualifications.

The sample size composed of 114 school administrators. They were interviewed by using
questionnaire. The selecting method focus on 19 schools. The analysis of data for the finding used
statistics applicable method such as percentage, standard deviation, t-test, F-test, and open—
end content analysis.

The finding is that most of private vocational schools management teams used marketing
strategies as market segmentation and target market, product positioning strategy, marketing mix
strategy and variety of marketing strategies in the high score level. Different school
administrators do not apply marketing strategies differently. The schools those have different
qualification have no significant different in applying marketing strategies. And all schools apply

in high level.





