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Survey: The behavior of using e-Commerce for Thai tourism industry :
International Tourist
Instruction: The questionnaire consists of 4 sessions of questions. Suan Dusit
Rajabhat University would like to ask you a favor answer the following questions and
all the answer will be kept secret. The result will be used for the development
strategy of using e-commerce for building value added and competitiveness for
tourism industry of Thailand. Thank you very much for your kindness. Please choose

the answer which suits your opinion in the provided blanks.

Section 1: General profile of tourist.

Instruction: pleases fill | v in the L for the best answer which suits your opinion.

Country that you come from.......cccoveeorriveceieecee

2. Gender [ Male [ Female
Age [ <30 yrs [130- 39 yrs
[Jao- 49 yrs [ > 49 yrs
4. Education L] Undergraduate [[] Bachelor degree ] Higher than bachelor
degree
5. Occupation [ student [ Givil servant/ State
enterprise
[] Government officer [ private organization
personnel

[ Business owner/Entrepreneur [ Freelance

] Unemployed

[0 Y= S
6. Monthly income [ Lower than 300 US dollars ] 300-600 US dollars
[[1601-900 US dollars [[1901-1,200 US dollars

[11,201-1,500 US dollars ] 1,501-2,000 US dollars
[] 2,001-2,800 US dollars [ Higher than 2,800 US dollars

Section 2: Behavior of using e-Commerce for Thai tourism

Instruction: pleases fill | v in the [ for the best answer which suits your opinion

7. Have you ever use e-commerce of Thai tourism website (can choose more than
one answer)

L] Travel agency [ Accommodation [] Restaurant
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[1 Souvenir shop ] Booking ticket/ Rental car
0 Y= C
8. Have often that you have been using e-Commerce of Thai tourism website in
the last six months.
[11 - 2 times [13 - 4 times (] More than 4 times
[INever visit the website
9. Have you ever purchase Thai tourism product or service via using e-Commerce
website?
[ ves ] No (Go to question no. 15)
10. The reason that you purchase Thai tourism product or service via using e-
Commerce website. (can choose more than one answer)
[] Convenience [] Variety of choices
[] Cheap prices [ Trust in security systems
I [0 TS E
11. How often that you purchase Thai tourism product or service via using e-
Commerce website in the last six months?
[ 1 -2 times [ 3 - 4 times L] More than 4 times L]
Never
12. How much that you purchase Thai tourism product or service via using e-

Commerce website by average?

[ ] Less than 50 US dollar ] 50-100 US dollar [1101-150 US
dollar
[1151-200 US dollar ] More than 200 US dollar

13. What kind of payment that you purchase Thai tourism product or service via
using e-Commerce website?
[ credit card [] Bank transfer ] Cheque
[ cash payment L] Other e
14. What kind of that you purchase Thai tourism product or service via using e-
Commerce website?
L] Travel agency
[] Accommodation
[ Restaurant
[ souvenir shop
[ Air ticket booking/ car rental
O SO
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15. Why you are not purchase Thai tourism product or service via using e-Commerce

website?

[] No need to purchase the product/service in tourism

[] concern about payment security systems

[] Don’t have credit card

[] can’t touch or see the products

[ The purchasing step is complicated

[ Product can be loose

L OtNET e seeee e
Section 3: The need’s of using e-Commerce for Thai tourism

Instruction: pleases fill | v in the L for the best answer which suits your opinion.

Your opinions

Issues Strongly | Agree | Undecided | Disagree | Strongly

agree disagree

E-commerce systems

1. Attractive design of e-

commerce website

2. Information on the website

are always update

3. Information is confidential

4. Show the process and step

of purchasing

5. The payment system have

high security

Product and services
6. Variety of product and

services

7. Show information of prices
and details of goods and
services

8. Reliability of product and

services

9. Product and services

guarantee
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Issues

Your opinions

Strongly

agree

Agree

Undecided

Disagree

Strongly

disagree

10.Improve the quality of

product and services

Ordering

11.Can order product and

service in 24 hours/day

12.Convinces and provide
many choice of payment

methods

13.Payment system have

security

14.Can track the order

15.Guarantee product will not

loose

Customer bargain

16.Easy for searching
information of product and

services

17. Provide complete
information of product and

services

18.Can compare the price of

the product and services

19.Have special promotion
when purchase via e-

commerce

20.Have accumulate point

when purchase via e-

commerce
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Section 4: The user’s opinions of using e-Commerce for Thai tourism

Instruction: pleases fill | v in the [ for the best answer which suits your opinion.

Your opinions

Issues StronglylAgreelUndecidedDisagreelStrongly

agree disagree

1. Save time of purchasing product and

services

2. Convenience of purchasing

3. Can motivate customer to purchase

product and service

4. Reliability for quality of product and

services

5. Security of the payment system

6. Confidential of personal information in

the e-commerce system

7. E-commerce create a good image for

business

8. E-commerce create good relationship

between business and customer

9. E-commerce create business identity

by always updating information

Comments
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