@ - 3
pagnsmsnaengsnenmunaavediszneumsluamaiounsunsadssn

ar A ‘¢
WYy SUsNY

Innfinusiiluaiuviiveansinnmamdngasfadmaasumidasin
MVIYNSMAATM SN HATING D3 TPUAAITIN
.. 2549

- ¢ = ot & ]
AUVANBVOIURIINYINYITYAH HATHITIN



STRATEGY OF FRESH COFEE BUSINESS DEVELOPMENT BY

ENTREPRENEURS IN NAKHON SAWAN MUNICIPALITY

Techothai Ruenrom

A Thesis Submitted in Partial Fulfillment of the Requirements for the Master
Degree of Arts Program in Development Stfategy
Nakhon Sawan Rajabhat University
2006

Copyrighted by Nakhon Sawan Rajabhat University



as = = o w = o - .
WavoIneniinus nagasTRANgININ A wnsfilsznoun 1 huyamauiauas

o
HATAITIA
s < o q o
qide 1.0.0.0 1800 TuTad
o o
191 gNEMARTMTAALN
Unrsdnm 2548
a a ¢ cilrs
AZNIIUM TABU INMITNUS AznITHMINYsnm
N
KIAZ?)M'\ = %J A R
e A N e Al WNIsUNGEARY B Uszswnirumamiinu
= = s - o
(TOIMATINGY RSB IDANBI) (A5.5185 5 1HUD)

..................... feren DITUNTIENTIND A SOSOPORORRORUSRUPON 1+ & P N e R (1 KR ER
wr - o ~ ] o w wr
(wwatiy  Tseugtisny) (ErIumans1nig 0wty Togiiie)

&
‘ﬁ ...... Q’“ ....... A3SUMTAD
A A w o
(RT.51AT D3 THUE)
Vo I /"“’s NTINMIADU
(3. 000N 1 TUYUNA)
............................. NITUMSTHOU

[} o w o
(W¥0manT1913d 93030 Jogriin)

~ w w o ey w S = L ,’ [ 4
HHIINAEIBIqUATEHITIA oyl U Inoinuiaun fludiunisveanidnm

AumANgas Amlmaasmniusa M gnsmaain s Nan

(AFIUMARTINTG B ATNALT)

~ —A —
$9305N1508 AwI¥IN1s

Jui g0 iAou }?\almx%ﬁf Wit 95 AA



