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The purposc of study this was to find a strategy to develop fresh coffee business by entreprencurs in
Nakhon Sawan municipality.

There were 2 stages of study. Stage 1: To study consumer's behaviors of fresh coffee drinking in
Nakhon Sawan municipality. Stage 2: To ercate strategy for fresh coffce business development by entreprencurs in
Nukhon Sawan municipality. The samples comprised 80 consumers of fresh coffee who used the service in 8 fresh
coffee shops in the municipality arca, 10 people per shop . The instruments of study was the questionnaire on fresh
coffce drinking.

Factors of fresh coffee business that influenced drinking behaviors in Nakhon Sawan municipality were
products, price, distributing places, and sales promotion. The opinions for these were in the high level. It bas been
found that therc must be use 4 P s in the strategy to develop fresh coffec business by entreprencurs in Nakhon Sawan
municipality as follows. It was found :

1. Products must be of high quality type coffee , new and fresh , strong, clean , at 94-98 ¢ , appropriate
distribution volumes , keeping in dry cool place, mixing with milk bubble, cocoa , liquor, ice eream , and powder
salt to warm coffee cup before pouring coffee for keeping heat for a bong time , and using new coffee machine.

2. Pricc was rcasonable and there must be various formulas of coffec grain crusbing , many kinds of
packages of coffee, containing sizes, a logo, mixing with cream , milk bubble, sugar cane , powder salt, rock sugar,
and mixture for diabetes patients.

3. Distributing places must be clean both mside and outside , there must be cleaning every 2 hours
standardized of scats , ample parking lots, amiably siaff, a reading corner, furnishing plants, and music for customers,

4. Sales promotion must bec ready - use tools to check and control services, pood services by staff, for
example, if regular customers the staff can remember their names |, preparing bakery, cake with serving, and

SOUVenirs.
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