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6.3 ﬂ%muzy'nanmm Ph.D. (Geography — Admin. Leadership)
#0711 North Texas State University
FAd15e W.¢1. 2521
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2. ritasUsesaaszanzw 3110102271406
98/60 Casa Ville2, Soi 11,
Moo 1, Tha-It, Pakkred
Nonthaburi 11120

E-mail Adresse yokulta@yahoo.com

Objective
Challenging in middle/upper-level management position
with responsibilities including problem solving, planning,
organizing, and managing or related areas that would best
utilize expertise in the business environment.
Working Experience
2006 — Present Suan Dusit Rajabhat University Bangkok, Thailand
Lecturer, Graduate School
Handled “Strategic Management” subject for Master in
Business Administration course
Acted as Thesis Advisor for graduate students.
Acted as committee for Master in Business
Administration course
2003-2006 Sykes Asia, Inc. Manila, Philippines
Technical Support Rep.
Increased customer service satisfaction by maintain the
service quality.
Acted as a Thai team leader and motivated Thai
agents.
Inspected a performance of the agent and submitted to
the Quality Assurance department.
2000-2003 Thai Life Insurance Co., Ltd. Bangkok, Thailand
District Sales Manager

Increased regional sales in the year 2000 - 2003
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Managed 6 sales representatives in the team.
Implemented training course for new recruits.
Education Background
2003-2006 Adamson University Manila, Philippines
Ph.D. in Management
Graduated BENEMERITUS.
2000-2003 Technological University of the Philippines Manila,
Philippines
Master in Management
1995-2000 Manuel L. Quezon University Manila, Philippines

Bs. In Architecture

Skills
personal communication skills
Microsoft Offices
Group Training
Languages
Thai
English
Interests

Computers, Internet, Surfing, Futsal, and football.
References

References are available upon request.
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(2011). Environmental Sustainability in the Thai Hotel Industry. Proceeding of The
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