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The objectives of the research study are to 1) study the behavior and
requirements of tourists towards the use of e-Commerce in Thailand; 2) study the
ability and readiness of tourism entrepreneurs in using e-commerce for tourism in
Thailand; 3) develop a prototype of an e-Commerce system for tourism
entrepreneurs in Thailand; 4) plan for a strategy to use e-Commerce in order to
increase added value and competitive advantage in the Thai tourism industry using
integrated quantitative and qualitative research, as well as conduct research to
develop innovation. Research results are as follows:

1. The behavior and requirements of tourists towards using e-Commerce in
Thailand

1.1) Behavior of Thai tourists towards using e-commerce

It was found that most Thai tourists had visited e-Commerce
websites of hotels/resorts/accommodations the most. In the previous six months,
they had visited e-commerce websites 1-2 times and 44.12% of people had ordered
products and services through e-Commerce websites. The reason people bought
products and services through e-Commerce websites related to tourism is that it was
easy and convenient. In the previous six months, most had ordered products and
services from e-Commerce tourism websites 1-2 times at an average of about Baht
1,000-5,000 each time, using bank accounts/ATM as the method of payment. Thai
tourists ordered products and services from e-Commerce websites relating to
hotels/resorts/accommodations the most, while the reason some Thai tourists did
not order goods and services through e-Commerce websites was because they did

not completely trust the security system.



The requirements for using e-Commerce in the tourism industry for
Thai tourists showed that in the area of the e-Commerce system, the most required
issue was the regular updating of news.

- In the area of products and services, the most required issue was
in the variety of products and services.

-In the area of ordering, the most required issue was for the
convenience and method of payment.

- In the area of consumer convenience, the most required issue
was in the searching of information for products and services.

Thai tourists had the opinion that using e-Commerce in the tourism
industry made it convenient and quick for buying and selling products and services.

1.2) The behavior of the e-Commerce usage of foreign tourists showed
that most had visited the e-Commerce websites of hotels/resorts/accommodations
the most. In the previous six months, most of them had visited e-Commerce
websites 1 — 2 times, and only 31.75% of people had ordered products and services
through e-Commerce websites. The reason people bought products and services
through the e-Commerce websites was for the cheaper prices. In the previous six
months, they had ordered products and services through e-commerce tourism
websites 1 -2 times. The value of products or services that were obtained through
the e-Commerce websites averaged 50-100 US Dollars per time and the method of
payment was by credit card. Foreign tourists ordered products and services through
hotels/resorts/accommodations e-Commerce websites the most. The main reason
why foreign tourists did not order products and services through e-Commerce
websites was that they did not want the products/services.

The requirements for using e-Commerce in the tourism industry for
foreign tourists showed that in the area of the e-Commerce system, the most
required issue was the regular updating of news.

- In the area of products and services, the most required issue was
in the informing of prices and clear details of the products.

-In the area of ordering, the most required issue was for
confidence in the payment security system.

- In the area of consumer convenience, the most required issue
was in the ability to compare prices and services of different shops. Foreign tourists
had the opinion that using e-Commerce in the tourism industry affected their

confidence in the payment security system.



2. The potentiality and readiness in using e-Commerce for the entrepreneurs
of tourism of Thailand.

Most entrepreneurs thought that doing e-Commerce business was
necessary in the tourism industry; the target groups of the tourism industry for which
e-Commerce was used were both domestic and international. Tourism entrepreneurs
doing e-Commerce business amounted to 55.96%, most having less than 3
employees to maintain the e-Commerce aspect of the business. The type of domain
name that was registered was .com. Most could increase their income by
approximately Baht 50,001 - 100,000 per month. The average monthly expenses for
the salary of the employees managing the e-Commerce was less than Baht 50,000/-,
and the average monthly expenses for the computer systems and networks for
managing the e-Commerce amounted to less than Baht 30,000/-. The reason that
the entrepreneurs’ agencies chose to do e-Commerce business was to expand their
market channels (target groups) more, and the reason that the entrepreneurs’
agencies did not use e-Commerce business was because they lacked staff that had
knowledge in e-commerce.

2.1) Most entrepreneurs wanted to use e-Commerce because “the
network system is quick, covers all areas and is safe”.

2.2) Most entrepreneurs had the opinion that the requirement to have
a successful e-Commerce was the issue of having a “safety system in doing
transactions through e-Commerce”, and most entrepreneurs had the opinion that
the biggest obstacle in doing e-Commerce business was the issue of “English
language knowledge”.

3. The development of the prototype e-Commerce system for the
entrepreneurs of tourism of Thailand has provided an e-Commerce system for gift
shops, tour companies, hotels/accommodations and for restaurants. Development
will be exercised by opening shops, which will be comprised of small shops in the
online marketplace system. It will be possible to create e-Commerce websites and
catalogues. It will be possible to manage information relating to buying and selling
products and payment for products, public relations news, to report the buying-
selling of products, as well as access income reports, print receipts, use web board
services and to see other information through websites. As for the customers, they
will be able to search for product information, buy products through websites, print
products that they ordered and use a web board service. As for the system

administrator, it will be possible to inspect and manage the websites of shops and to



see the reports of the created websites of the shops as well as the circulation of
each shop through the website.

Testing for the accuracy of system operations and inspections to prevent
system errors are as follows: 1) In order to prevent errors that happen from data
entered by the user, the system will check the data entered. If the user has entered
incomplete data, the system will give an alert message to the user; 2) Checking for
correct usage of the system, the system will check the username and password of
the user before allowing them to login to the system. If the user enters the wrong
username or password, the system will give an alert message to the user; and 3)
checking for correctness in the data processing. In the data processing, the system
will check the data that the user has entered, and the special data. If the data is
repeated with data that is already in the system, the system will give an alert
message to the user.

From the hypothesis testing it is concluded that e-Commerce for gift
shops has developed efficiently.

From the hypothesis testing, it is concluded that e-Commerce systems
for hotels/accommodations have developed efficiently.

From the hypothesis testing, it is concluded that e-Commerce systems
for restaurant businesses have developed efficiently.

From the hypothesis testing, it is concluded that e-Commerce systems
for tour companies have developed efficiently.

4. The strategy plan in using e-Commerce to create added value and
competitive advantage in Thai tourism industry.

Vision - “Using e-Commerce to create added value and competitive
advantage in the tourism industry and for promoting Thailand as the center of Asean
tourism”.

Strategy Issues

1™ Strategy-Encourage and promote tourists to use e-Commerce in
tourism.

" Strategy — Encourage and share knowledge regarding e-Commerce in
conducting business for tourism entrepreneurs.

Srd Strategy — Promote innovation in e-Commerce for tourism industry.

4th Strategy — Create cooperation networks for using e-Commerce in
tourism.

For operations to be done according to the strategies, there are 10

projects which are:
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1" Project — Develop central website or central e-Commerce to connect
to the e-commerce of business establishments.

2nd Project — Promote activities concerning tourism by using e-Commerce
as a tool; example, photo and clip VDO contests.

3" Project — Develop prototype Mobile commerce system.

g" Project — Give training about Mobile commerce to tourism business
establishments.

5" Project — Install Mobile commerce system in tourism business
establishments.

6" Project — Give training to staffs in tourism establishments regarding the
use of e-commerce and new applications.

7" Project — Employ advisors in the Information technology field.

g" Project — Research and develop innovation in information technology
to promote tourism.

9th Project — Develop a prototype community that can use e-Commerce
to promote community tourism and to be a source of study and observation.

10" Project — Give training and knowledge of English Language and
knowledge about Asean to people in the community and SMEs in order to prepare

for entry in the Asean Community.
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