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ABSTRACT 
  

The objective of this research is to study the proper prediction on sales valuation of 
six types of the fiber cement product in order to bring the analyzed information to evaluate and 
find the proper sales circulation of the studied company.  Since the occurred problem of the 
company shows that there is some discrepancy between the forecast sales volume and the actual 
sales volume at 4,263.66 tons or called as 16.22 percent. 

This study has been used the Time Series Analysis as a fundamental method to do the 
proper forecast of each product type. Therefore, the collected information of each sales volume 
since January 2008 to September 2012 have been used to analyze type of data, and to forecast by 
comparing  the analyzed result with the actual sales circulation in the period of October 2012 to 
September 2013. 

The result of this research presents that the data type of six product circulations shall 
be trend type and seasonal type. Therefore, the study has been chosen to forecast the data by 
applying the winter’s method, which the predicted result shows the sales circulation at 24,331.97 
tons. While the discrepancy between the forecast and the real result is at 1,954.37 tons, or called 
as 7.43 percent of the actual sales volume by using Time Series Analysis. The predicted 
discrepancy by Time Series Analysis is less than the discrepancy of the circulation, which set up 
by the studies company in this case. 
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