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ABSTRACT

Organic product is one of the industries that have a consistent growth in Thailand.
However, academic studies in terms of possible influences of factors such as marketing strategies
and buyers’ lifestyles on post-purchase evaluation of organic products in Thailand including the
influences of buyers’ lifestyles on marketing strategies of sellers (producers and distributors) are
limited. This study will help to increase academic research in the above-mentioned contexts and
will benefit buyers, sellers and related parties.

This study used the mix methodology research approach. Data was collected from 51
organic products sellers in the exploratory study and 429 organic products buyers in the main
study from 6 regions in Thailand and in 3 product categories consisting of rice/wheat,
vegetable/fruit and other kinds.

It was found that marketing strategies had influences on post-purchase evaluation of
organic products buyers in Thailand with the value-added was the most influencing factor. The
buyers’ egoistic concerns in terms of the health, family hygiene and chemical substances were
also found having impact on buyers’ lifestyles. However the buyers’ altruistic concerns (for other
persons) in liens of the farmer patronage, safety of farmer, environment and animal welfare were
found to have no effect on buyers’ lifestyles. Moreover, this study found the influences of buyers’
lifestyles on marketing strategies of sellers and post-purchase evaluation of organic products’

buyers in Thailand.



