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The purposes of this research, “Exposure Perception Utilization and Satisfaction of
Audience in Bangkok Metropolitan towards “Women to women” Television Program were to
study(1)the exposure of audience in Bangkok Metropolitan towards “Women to women”
Television Program (2) the perception of information of Audience in Bangkok Metropolitan
towards “Women to women” Television Program (3) the Utilization of Audience in Bangkok
Metropolitan towards “Women to women” Television Program(4) the Satisfaction of Audience in
Bangkok Metropolitan towards “Women to women” Television Program.

Student/student group, working age group were selected as sample of Qualitative
Research who exposure of “Women to women” Television Program continuously through group
interview. Questionnaires were used to collect data by using Multi-stage Stratified Cluster
Sampling of One -Shot Case Study to survey for Quantitative Research. The samples were 400
audiences in Bangkok Metropolitan viewing “Women to women” Television Program.
Descriptive Statistics of percentage, mean and standard deviation were used to analyze data.
Inferential Statistics of T — test, One -Way ANOVA and Chi-Squarewere used at the significant
level of 0.05.

The results revealed that most were housewives, aged 31-40 years with Bachelor's
degree earning 5,000-15,000 baht. The exposure of audience in Bangkok Metropolitan towards
“Women to women” Television Program was once a week for more than 1 year. They viewed for
knowledge while doing some other activities.Meanwhile it was revealed that the perception of
current interesting and the utilization of audience in viewing “women to women” Television

Program were to alleviate their stress. The audience in viewing “Women to women” Television



Program was satisfactory with styles and cadence in news story by Patcharasri Benjamas, a host
of the program.

It was revealed from the hypothesis testing that audience in Bangkok Metropolitan
with differences in ages, education, occupation, income per month correlated with the exposure of
audience in viewing “Women to women” Television Program The exposure of audience with
differences in viewing “Women to Women” Television Program affected the perception of
information differently. The audience with differences in ages, education, occupation, income per
month affected the exposure of audience in viewing “women to women” Television Program
differently. The audience with differences in ages, education, occupation, income per month
affected the satisfaction of audience in viewing “Women to Women” Television Program with no
differences. Suggestions for the producer of the program similar to“Woman to Woman”
Television Program or programs about women should be considered about the current and up-to-

date contents, interesting types of programs and a distinguished host suitable for the program.
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