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Abstract

Research Titte  : The Development of Cultural Tourism Activities in Chiang
Rai Province which Suitable for Elderly Foreigner Tourist.
Research Fund in Year of 2012 : 1,217,832 Baht
Research Duration : 1 Year from May 2012 - April 2013
Researchers . Assistance Professor Dr.Wirunsiri Jaima
Miss Paweena Leetrakun
Assistance Professor Dr.Praphaphan Chaiyanont
Miss Patumporn Keawkhum

Miss Sirirat Ophap

The Objectives of this research were 1) to study the behavior and need of
cultural tourism for foreign elderly tourists 2) to examine and develop the model of
cultural tourism activities in handicraft and religion for foreign elderly tourists in
Chiang Rai province 3) to investigate and develop the potential of the personnel on
cultural tourism in handicraft and religion in Chiang Rai province for supporting the
foreign elderly tourists and 4) to study and construct suitable marketing
communication strategies of cultural tourism in handicraft and religion in Chiang Rai
province. The quantitative data was analyzed by descriptive statistics; frequency,
percentage, and deviation. The qualitative data was done by content analysis.

With regarding to the result of the behavior and need of foreign elderly
tourists on cultural tourism in handicraft, it showed that most tourists visited Chiang
Rai because they wanted to learn and receive the experiences in handcraft
production and they wanted to choose the handmade products as a present or
souvenir for their family members. The package tour for this trip was between 1,001
- 3,000 baht. The expenses for souvenirs were between 1,001 - 3,000 baht. They
bought textile the most. They spent 1-2 hours for choosing handicraft. THey wanted
to join the procedure of producing the handmade products and they needed the
tour guide for describing the information of products and they needed to spend on

the activities for 1-3 days.
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The models of cultural tourism activities in handicraft in Chiang Rai province
were as follows: 1) Wiang Kalong Porcelain Group: visiting demonstration of the
production, drawing and painting, visiting the ancient stove and good quality clay 2)
Traditional toys: Weaving Ngoo Dude (Snake sucking) and other traditional toys 3)
Wooed carving group: Sketching out/carving and composing pieces of wood 4)
Chiangsaen Textile Group: spinning thread and textile weaving.

As for the models of cultural tourism activities in religion in Chiang Rai
province, it showed that the models of cultural tourism activities’ characteristics in
religion were similar such as sightseeing of building, drawing, murals, architecture and
important points inside such as Ubosot, Buddha image hall, Principal Buddha image,
carved wood, and pagoda, etc.

Regarding to the result of the study of personnel development in cultural
tourism, it discovered that the personnel had the problems on English for
communication, especially on describing products and selling the products to the
tourists. Therefore, the researchers have arranged the English training for them on the
following lessons: 1) tourist guide’s personality 2) greeting and welcoming visitors 3)
describing products 4) numbers and price 5) selling products. In addition, the
problems found on the personnel of religion tourism, they had the problems on
answering and describing the tourist attractions the most. The researchers have
arranged them English training on the following topics 1) tourist guide’s personality 2)
greeting and welcoming visitors 3) describing history 4) English vocabulary on
Buddhism and temples and 5) specific information of each temple.

Regarding to the study result of the construction of marketing communication
strategies, it was found that to make marketing communication which was related to
the model of cultural tourism to the target group, it should be in accordance with
the overview of the research plan ; “ Model of Cultural Tourism Activities for Foreign
Elderly Tourists in Chiang Rai Province” . The research composed of 4 types of
tourism, health tourism, historical tourism, cultural tourism, and eco-tourism. Most of

all, Chiang Rai Tourism Brand; “gvn1¢ s’j’l/fi? luwgesrg” “JOYFULL life and mind in

Chiang Rai” should be created before doing marketing including www.elderlytour.com

website.



