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Abstract

The Development of Value Added Historical Tourism in Chiangsaen District, Chiang
Rai Province to Accommodate International Elderty Tourists
Research period: 1 year from June 2012 to August 2013
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The purposes of this study were: 1) to study international elderly tourists’
behaviors towards historical tourism; 2) to examine willingness to pay for visiting
Chiangsaen historical sites; 3) to design historical tour program to accommodate
international elderly tourists using community participatory approach; 4) to develop '
local personnel to accommodate international elderly tourists visiting Chiangsaen
historical sites; and 5) to investigate marketing communication strategies promoting

Chiangsean a historical tourism city.
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The findings revealed that:

International elderly tourists’ behaviors on historical tourism, their
demographic information showed that majority of the tourists were male. They were
retired and held bachelor degree education. Most of the tourists were from Europe
and America. Their travel preference was independent style (FIT or Foreign Individual
Tourism). Their travel choice focused on historical identities, charm of culture and
lifestyle, beautiful nature, and nice weather. Tourists’ interects on historical tourism
were historical sites, architectural design, ancient buildings and temples, old
traditions and festivals, museum and historical artifacts, and people’s way of life.
Regarding tourists’ needs towards historical tourism, interesting travel routes and
diversified historical attractions were ranked the highest. The subsequent was details
and information about historical sites. Regarding the needs of elderly tourists, was
walkway specially designed for the elders in the historical sites, resting space for the
elders such as seating area, parking, and toilet. Willingness to pay ability of
international elderly tourists in visiting Chiangsaen historical sites was indicated that
the highest rank of tourists’ donation choice was 100 Baht per person per donation
and the average amount of each donation was 163.03 Baht per person per donation.

Development of historical tourism to accommodate international elderly
tourists visiting Chiangsaen historical sites using community participatory approach
was focused on developing “varieties of historical tourism routes and sites”. Based
on two thematic concepts, three travel routes were designed. Firstly, travel route
“The Glory of Phya Saen Phu” secondly, “Explore Chiang Saen through Legends”
and thirdly, “Observe Lanna Historical Development in Chiang Saen” .With regard to
personnel development to accommodate international elderly tourists, the
development was aimed at preparing the youth group in Chaingsaen using “Youth
Guide Training Model” to train young generation of Chiangsaen citizens to become
ambassadors to welcome international elderly tourists with confidence. In addition,
activities to promote awareness in local historical preservation were also
administered such as contest and competition projects. Important local festivals and
seasonal events were also organized to raise awareness and allow people to

experience and learn about Chiangsaen historical legacy.
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Marketing communication strategies of Chiangsaen as historical tourism city
were developed underpinning the concept of “Joyful life and mind in Chiang Rai
with Chaing Sean Ancient City”. The concept was aimed at communicating with
tourists that when they come they will indulge in the “joy, beauty, fun, and
knowledge through retrospective storytelling and experiencing authentic historical
sites”. For marketing communication channels, word of mouth was still effective in
terms of person channel. For non-person channel included: Advertisement, Public

relations and Special activities of life of Chaingsaen people.



