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ABSTRACT 

 

Recent statistics show that caffeinated drinks, generally known as 8Energy 
drinks:, have the largest amount of consumption in Thailand. To date, the customersk 
knowledge concerning the effects and qualities of this kind of products is largely based on the 
advertising of companies. However, many researches indicate that such drinks can           
have not only advantages but also disadvantages, depending on the amount of consumption.       
Therefore, in order to avoid the drawbacks of over consumption, sufficient information about 
ingredients, advantages and disadvantages must be provided for consumers. In this regard, 
merely providing such information is not enough. Laws are needed to supervise those 
companies so as to ensure that consumers are well protected. Specifically, such laws should 
have an effect on controlling the production processes, ingredients, marketing and advertising 
strategies of products. 

Hence, the purpose of this thesis mainly focuses on legal problem concerning the 
consumer protection of caffeinated drinks. The current laws of consumer protection (such as 
Consumer Protection Act 2551 Food Act 2522) and some ministerial announcements will be 
critical analyzed. However, comparing to the foreign laws in many countries, this research 
found that laws and regulations in Thailand are not efficient for the consumer protection. 
Since the caffeinated drinks contain several ingredients and substances which can affect 
consumersk health and consuming such drinks should be limited to the appropriate amount, 
effectiveness of legal control and consumersk knowledge is very required to improve the 
general public health in the country.  
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After researching the current laws and regulations, researcher found that there are 
many loopholes in the consumer protection law in Thailand which may lead to injustice for 
consumers. The main problems might be a lack of law in some specific areas as well as 
insufficient punishment regime. As a result, many companies continually violence such laws 
and regulations. 

Thus, in order to ensure that the level of consumer protection over the caffeinated 
drinks is appropriate and suitable for Thaiks society and economy, this paper suggests that the 
reformation of the law is obviously necessary.  
 
   


