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ABSTRACT

The purposes of the research were : 1) to study the values of cultural, social and cultural
heritage background of tourism site on Rangsit Floating Market; 2) to study cultural factors of
tourism site on Rangsit Floating Market in the part of cultural attractions to establish guidelines
and key recommendations to improve conservation and sustainable tourism; 3) to study the
cultural tourism management of Rangsit Floating Market; 4) to study the Thai tourists’ opinions
on the development and conservation on Rangsit Floating Market. 5) to propose “Guidelines for
Sustainable Development and Conservation of Cultural Tourism Site on Rangsit Floating
Market”. The samples for this research were 400 Thai tourists that visited the floating market by
using the questionnaire and in-depth interviews with 34 involved people. Informants were
including interviews and questionnaires. The descriptive statistic used were frequency, mean,
percentage and standard deviation. The results were:

1) The cultural heritage of the local people who lived in Rangsit was valuable and very
important. There were untold story of the social and human development through historical and
the results related to culture, knowledge and values of society, created to inspire the restoration
and conservation of tourism site on Rangsit Floating Market for learning the history and
background of the cultural heritage, social traditions of their ancestors, to create an awareness that
would help preserve the heritage. 2) Rangsit Floating Market had something compelling in
history, the resources were historical, ethnic, social and cultural traditions and local culture, the
cultural activities and the management plan, promotion of investment, commercial and cultural

tourism, with planned operations in various areas, including information on all channels, all of



these were factors that tourists were attracted to visit the Rangsit Floating Market. 3)
Stakeholders had the opinions on the management of cultural tourism site on Rangsit Floating
Market that there were various ways on managing focusing on the benefit to all sectors of Rangsit
area, which made Rangsit Floating Market was important to community’s economy, social,
cultural and environment, therefore, stakeholders had to be acknowledge of delegate authorized
personnel in Managing for the development on Rangsit Floating Market and comment for solving
problems in managing of cultural tourism site on Rangsit Floating Market by integrated together.
4) Thai tourists' opinions on the development and conservation of Rangsit Floating Market
tourism, in the value of attraction was in the highest level, the second level in 6 aspects, those
were the physical environment, the public relations, the conservation of the attractions, culture
and way of life, the facility and the access to the source, respectively, and the other side, opinion
on the improvement of the low level, that was the economic value added. 5) Development and
Conservation of Rangsit Floating Market site to achieve sustainability should rely on guidelines
and principles of ecotourism, priority should be given to management in various fields with
driving along, the participation of all stakeholders should be created in the development and
conservation of the site. The training should be provided to the community, in terms of career
building, environmental conservation and the other side constantly, because these will be useful

to the community.
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