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ABSTRACT

The research entitled “Internet- Using Behavior and Satisfaction toward the Use of
Internet for Travelling Purpose of The Tourists in Amphor Koh Phangan , Surat Thani Province.”
is a Survey Research. Which aims to study Internet-using behavior and satisfaction toward the
use of Internet for ravelling purpose of the tourists in Amphor Koh Phangan , Surat Thani
Province. To compare the Internet using behavior of the tourists with different personal factors.
And to compare satisfaction toward the use of Internet for travelling purpose of the tourists with
different personal factors.
The population of this study refers to the foreign tourists in Amphor Koh Phangan.
The researcher collected data from 400 samples through the questionnaires. The collected data
was compiled and analyzed by computer program SPSS for Windows version 17.0. The
Descriptive statistics such as frequency, mean and standard -deviation are used to describe
personal factors , Internet-using behavior and satisfaction toward the use of internet for traveling
purpose of the participants. The Inferential statistics, such as Independent t-test, One-Way
ANOVA and Chi-square are used in the hypotheses test.
The finding of the study shows that, the majority of the samples averagely use the
Internet for travelling purpose 7-10 times a week, more than 3 hours a day and more than 3 hours
per time. The majority of them use the Internet for travelling purpose during 6.00 a.m.- 12.00
a.m. The result of hypotheses test also reveals that personal factors, such as, gender, age,

education, income, occupation, and homeland have effect on the Internet-using behavior and



satisfaction toward the use of Internet for travelling purposes of the tourist at .05 significance

level.



