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Abstract

Many universities and government agencies have plenty of innovation projects which has limited
success in commercialization. Thailand needs to drive its economy by technology goods or value
added agricultural products but entrepreneurs can not easily access technology. This research offers
technology selection model to fill the gap among institutes and business entities. The project also
studies the business model to select innovation and valuate business potential. The model was
approved by experts’ opinion and was adjusted accordingly. The study employs qualitative and
quantitative approach to explore perception of various groups of actors who involved in
commercializing innovation chain such as innovators, new product developers, consumers,
governance officers and regulators to identify commercialization problems and opportunities to
collaborate on this model. This model holds critical processes such as searching technology from
TLO, selection, assessment, information validation, group decision making, commercialization, new
business establishment. Six expert opinion confirmed that model can be used to select and

commercialize technology. The experts also support relevant bodies to use it.
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