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ABTRACT

The study. " Marketing Factors Influencing Consumer Decision Making Process in
Purchasing Mango Wood Decorative and Household Products, Bangkok " for the purpose of
studying factors that influence the decision to purchase furniture and home decorative items made
of wood. Mango in Bangkok. To study the selection of furniture and home decoration products
made from mango Bangkok and to compare the marketing factors that are important to the
purchase of furniture and home decoration products made from mango wood with consumers.
differences in sex, age, occupation, education level, monthly income. The housing. And the
status. Variables used in the study are the independent variables (Independent Variables),
including demographic characteristics were gender, age, occupation, education, income
characteristics, habitat, and status variables (Dependent Variables) include factors that are
important to the decision. buying furniture and home decorative items made of mango wood in
Bangkok. By sampling only to those who purchase furniture and home decor products.

The samples were collected from the purchase of furniture and home decorative items
made of mango wood, a total of 400 were used for data analysis. 1 Basic statistics include the
percentage (Percentage) to find the average (. Mean), standard deviation (Stand Deviation)
2. statistical hypothesis testing, including the t-test and the F-test (One Way Anova).

The statistical analysis of the behavior associated with the purchase of furniture and home
decoration products made from mango wood. In Bangkok found that most consumers. Behaves

buy furniture shelves versatile Buying furniture on occasion. New home. The frequency of buying



furniture 0-1 times / year, mainly to buy a separate set. By buying furniture from stores that sell
furniture many kinds of scenarios. And pay with cash.

Analysis on the factors affecting the selection of furniture and home decoration products
made from mango wood that most consumers regard to the structural strength. Model range. Suit
the application requirements. Lifespan of modern treatment and easy to clean. Safety in use. A
refinement and resolution. The price tag clearly. Value at time of use. Cheaper than mass produce
other materials. You can bargain with them. Reasonably priced for the quality. Can I pay by
credit card. Available at Convenient parking is available at the exhibition interesting. Service,
delivery and installation. The advertising to the after-sales service. Reputation and credibility of
the store. And there was a bonus and discounts.

In summary the results of this study. Can use this information in order to make decisions
and plan future strategies to enhance the furniture and home decoration products made from

mango wood to meet the needs of more consumers.

Keywords : Factors affecting consumers, Mango Wood Decorative and Household Products



