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ABSTRACT

This thesis aims to compare the relationship between the employee Factors and non-
employee factors, including advertising factors, products and services factors and funds and The
Corporate Image of American International Assurance Company Limited Thai Life Insurance
Public Company Limited and Muang Thai Life Assurance Public Company Limited.

In this study, the survey research method was employed. The questionnaire was used
as the data correction tool. The sample of the study consisted of 384 customers, divided by 128
customers from American International Assurance Company Limited Thai Life Insurance Public
Company Limited and Muang Thai Life Assurance Public Company Limited. The data was
analyzed by using Correlation Analysis with the significance level for the test at the 0.05 level for
hypothesis testing.

The study found that Employee Factors are correlated with the all corporate image
factors of the American International Assurance Company Limited and Muang Thai Life
Assurance Public Company Limited. Moreover, the employees factor correlated with the image
of the Thai Life Insurance Public Company, exception the stability factors. The advertising factor
of American International Insurance Company limited correlated with the image of the company,
but the advertising factor of Thai Life Insurance Public Company Limited not correlation with the
corporate image in the stability factor and not related to the image of Muang Thai Life Assurance
Public Company Limited in all side. In addition, in the case of goods and services and Fund

Factors correlated with the image of the three companies.


http://www.facebook.com/noppollon

This research suggested that the company should management the corporate visual
identity that expression by the employees, according to the behavior of organizations and
corporate image as want to expand. However the company will need to communicate regularly
with the employees about the corporate image. About Advertising, company should improve the
content of advertising at customers' needs and must be based on the image of the company. In
order that, should increase the benefits of insurance policy at customers' needs by comparison
with other insurance companies. In service, should maintain a standard of service given to
sufficient customer’s needs. In stability, on this issue the company should maintain the stability
image continuity. The company should increase advertising and public relations about the
corporate stability. Moreover the company should be evaluated the corporate image regularly;

every year for analyze the demands and opinions of the target group.



