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ABSTRACT 

 

 The purpose of this study was to investigate factors that influence the decision of the  
drivers, public (TAXI) radio communication systems in Bangkok and its vicinity. Radio 
communication system to study the behavior of public driver (TAXI)os in Bangkok and its 
vicinity. The sample used in the study group are the shared, the radio communication system 11 
of the Bangkok Metropolitan Area Communications Center. A total of 400 by using a Stratified 
Sampling tool used to collect data. 5-level scales were evaluated with a confidence  of 0.820 
mean ( X ) standard deviation (S.D.) and T-test and ANOVA were used to analys the data 
 The research results were as follows : 
 1) Factors affecting the decision of the that use radio communications field in  Bangkok 
and its vicinity are as a whole at a high level. The factors were the most important factor are the 
product / service, followed by the environment, distribution, price, availability, staff, and 
marketing factors. 

2) The behavior of the radio communication system of the in Bangkok and its vicinity. 
Most of  radio communicate with each other  and Communication within the organization were 
used. As a result, the sample was used and then some. It is easy to use  to next time. The 
procedure for using a radio communication difficulties for those who use or have used it, but do 
not understand the system and the  radio channel of communication or who are already using 
radio communication. Users have the choice of radio communications, brand KENWOOD.This 
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may have been introduced from news releases other media advertising,  relative, and friends. It 
allows users to use various radio brands that they like and learn to understand a complex system 
that did  not work. And cumbersome,  the study shows that most part  have used radio 
communications during the 18:01 to 22:00 a.m. 

3) Hypothesis test about shows that gender difference, affect the decision to choose a 
different radio communication service providers with samples. Factors that affect  the decision of 
the that uses  radio communications in Bangkok and its vicinity are not significantly different. 
This assumption is based on the set. The results of this study at age 2 are different. The decision 
to choose a different radio communication service providers found that it is the age difference. 
Factors affecting the decision of the  radio communication systems in Bangkok and its vicinity 
are different,  statistically significant at the 0.05 level, and is based on the assumptions. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


