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ABSTRACT

Global Warming is the biggest problem facing by kaumnrace in this

century. The rise of environmental awareness e belt by people around the
world. People tend to seeks for the way to redheeamission of Greenhouse Gas
which is the main cause of global warming as teawironmental responsibility. Thjs
paper attempts to quantify Thai consumers’ Williegs to Pay (WTP) for consumer
products with carbon reduction label. Represergationsumers were selected |by
sampling to participate in the experiment, using rith price auction. The subjects
were asked to compare the sugar and dehydratedbstng that certified with carbgn
reduction label and non-label. The results showed Thai consumers accept the

consumer products that certified with the carbauction label, as WTP for sugar and

y

dehydrated strawberry that has label was increhgeti08% and 2.23% respective

from non label products.

KEY WORDS: CARBON REDUCTION LABEL NTH PRICE AUCTION /
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