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ABSTRACT

This study has objectives to 1) examine push factors of European tourists visiting
Bangkok 2) examine pull factors of European tourists visiting Bangkok and 3) segment European
tourists by employing the push factors as segmentation base. This study used a sample of 400

European tourists who visited Bangkok through convenient sampling.

According to the fining, the 14 push factors were rated at high levels. The top three
push factors were 1) to experience different cultures 2) to visit new places and 3) to explore new
things. For pull factors, it’s found that the 12 pull factors were rated on high levels. The top three

pull factors were 1) Thai food 2) Thai cultures and 3) friendliness of Thai people.

For market segmentation, it was found that the European tourists were divided into 2
groups. The first group had major purposes to experience different cultures, to relax and to meet
local people. The second group had major purposes to go to the places I had never been to, to

escape from the busy daily life and to meet local people.

This study has given useful recommendations to related organizations to make use of

the findings by focusing on travel motivations and market segmentation.
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