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c
Wa n = YUWAA8LNd
Zigp =  SW0IIUNTTAUAMNTONU 99% AINU Z. o Nein =
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W 3 NMIFUAIBIULUAINAINFZAIN (Convenience  sampling)
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(1) nsE9LEINN19V18 (Sales Promotion)
(2) AMAIAIBAIINANAT (Value equity)
- AmAw (Quality)
- 213nk/AN3FN (Emotional/Feeling)
- 31@1 (Price)
- ANAUNY8N (Behavioral)
- mslason (Advertising)
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(4) AMAIAIBNIIBIITNB (Retention Equity)
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scale) (2) Tadufdusingliiioniudszmuaimising druau 6 Tades (3) undsaya
dlnla a 1 w“ A s o v 1 U Qs
nidntwadansaadulasulsznmueinising S wIu 6 Tatas ndd (2)-(3) anwmy
fonutduluy Rating scale § 7 320U (4) Mydszdiwdtmslasoan $wiu 4 Tetas (5)
MIUIAUITNMIFIUETUNIVIY 3% 3 Tatas nTa (4) - (5) anwazaraudwuuy
Semantic differential scale # 7 3zau anda (2) - (5) Mazdumsiadayatzinnduas
@ (Interval  scale) lagfiARATEAUASULBULATAITUUAANNANIDAZUUUINNAZ LI
La8e a9

LAY | AUENAQANNAAW/IZAY | AZUn® | TTAUAUKRAANNE 1AL/ IO
Azun | BnSNananIIananla/szal o anSwadansananla/szau
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3 fagdaudniay VaNTwe 2.72 - fadaudniiay VaNTwe
Aandnakas/dandnd 4@ 3.57 Aaudsvoa/mandnslaid
4 A UNAII/ABNTNS 3.58 - A UNAY/ABNTNALL
thwnana/lduvla 4.43 nan9/laiusila
5 fAAaUIININ/ABNTNE 4.44 - fAAaUIININ/ABNTNE
AaUTININ/AD TR 5.29 AaUTININ/ABUTNIA
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(6) MIUTztiinanuawladaldsunsn/AanTiy vasuemising § 6 1o
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% wa
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d o &
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ZAU AU
sEAUANMNEWLD p sEAUAMAEW]D
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1 Tdaulaae 1.00 - 1.90 ladaulaae
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U
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AfTuIenuTalies 9uin 5 Tades (3.4) quANTuIAwANUNEIIN 1% 4 T8
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ASHUULARNE AW
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(3.6) maszidiuanudueniiuilasmu ansazdronuduuodanode

uaz Semantic differential scale & 10 sz lfszaumriadayatszinnduasnia (interval

scale) QUM AUATEALATLUULAZMTULUAANMNANDASUUUINNATUUILARE 3T

AL . . . AT . . .
FTALANNANAT 4 FTALANNANAT
AU HYY]
1 Taiguenas 1.00 - 1.90 liguenatnann
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3 laiduein 2.81-3.70 Taiduein
4 Aaud3laidue 3.71 - 4.60 Aaud3laidue
5 laduandnion 461 -550 liduednian
6 Auenaniion 5.51 - 6.40 Auenanion
7 Aud 6.41 - 7.30 Aue
8 A 7.31-8.20 A
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(4) anunanalalassindan1ssuUsenuaInising 31U 3 Tatas
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U3z1AnauasAne (Interval scale) lagfABATZAUALLBHLAZANTUUAANNANIL ALY

4 o &
IMNASHEWRLRRE AW

[ a [
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92A , . AT szauAMNNIND laRans
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6 AU /NIwala 5.30 - 6.15 Nawala
7 AU BN 8y/Nawalaating 6.16 - 7.00 Nawalaagaunn
el

(5) Zehvay, lreuainnigaieanuemsing Wudnuuwuudaoida
fuwan 2 7o fzdumsiadayadszinnunaddnyg@ (Nominal scale)

fuh 3 Nauadaaa1nis g Ysznauais (1) mazanan ddwn 2 9o

v 1 1 % o v [l s 6 Y A o

(4 Tatiay (2) qudrdugmnw 3uan 4 dadas (3) mwansolrasfliuing $uan
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SEAUANNAALAWIZAL 3TAUNIIFIN/ZAL
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inereagnedelaiRneae athannn/ladfatraunn/i
081959 Uiﬂwﬁﬁaﬂﬁq@
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Uselomiunand
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AaUTNINNNARUABLAN B8/ Aaudnad/Adseloo
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A ' A ' ~ a a a
anAndtaninann/anniige/ 7.00 AuFnaNNga/auIn@aNN/Al
3 3 1 AI 3 (% 1 6 d'
AUAI B HNIBI LR UL LN ﬂizIﬂ“ﬁ%&I’mqu@
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081959 1.85
2 laueme/ldAuds 1.86 - navesndulaey
2.71
3 ladumaanias/ladnee 272 - | Anddeutnatesnduladaudne
lanag 3.57 e
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B9 7.00




51

dufl 4 ﬂzy,m"?'i‘wumﬂms%'uﬂizmummivlmﬂ dsznaveiy dyniuay
Tatanauns 1w 2 T iudroudaoda Idzauniadeyadlszinnuadyda
(Nominal scale)

8% 5 é’ﬂﬁmzmuqﬂﬂa Usznauely LWe 818 ANIUNTN J2aU
MIANEN T MeldaTIFaudalfon Maw) aNEBUWNILERIN LBLFUTIA TS 1WIH
9 78 ansmedoutdunvudasle § 2 afenuaznaiualtienliaoy wazuuy
Uaeida I%izé'umii'm]’a%mﬂi:anmuﬁ'@fﬂ@ (Nominal scale) Wazi38981au (Ordinal
scale)

(2) m‘smqmmwwaaméaaﬁa
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