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This research is ‘ ajmed at studying

the_' consumers" attitude and behavior including
various factoré which have the influences toward
Debartment Stores in Bangkdk Metropolis to give
the_ way for improving the marketing mix with
the appropriateness ‘for the requirement of consumers.
The result' of the study showed ‘ that
~occupation has. relation | to consumers’ attitude
toward the product (Department Stores). Sex and
income have relation to consumers’ attitude toward
the price of -goods.. In ‘addition. to that sex ‘has
relation to consumers’ 'attit;de toward the place of
the Department Stores. Mafital status has relation to

consumers’ attitude toward the sales promotion.

The result of analysis of the influential



factors toward huyiﬁg goods 8pd service in

the Deparﬁﬁent‘ Stores showed that the availability
of various goods is the most important factor which
»the consumers prefer, the adver£isement}‘ié ‘the least

“important factor. which the consumers prefer.

The guidelines for responding to the consumgrs’
~reqﬁirement is to improve the Department Stores for
giving fﬁll service:kand the price' of godds should not
be too expensive ‘fof respohding the requirement ofv
most consumerﬁ.':?pe _Depértmenh Stores should be
locate& in the suburb for avoiding the competitors and
. developing the community as well. The prométion

should be improve continuously -and correspcnding

to the target market.'



