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' ’ ABSTRACT

THE OBJECTIVE OF THIS RESEARCH WAS TO STUDV

AND BEHAVIORS AS HELL AS FACTORS HAVING

HILE»TELEPHONE |

| Tﬁis | STUDY‘ SUBJECTED DATA FROM & uURVEV OF
N INvovaNe  £00 CASES OF cov DM&FS Iﬁ GEVERAL xm
,ANGKOKi TO ANALYSIS TO DETERHINE THE PERC?NTAGES or~
S  'or, “fﬁE FAMILY égfﬁconv AND THE BUSINES

3 ,BLISHMENT CATEQORY BASED QN ATxITUDES AS WELL AS’
ANALVSIS TO DETEMINE THE NORM AND THE STANDARD DVVIATION

N >0RDER T0 DETWRHIVE THE FACTGRS WHICH CONSUKLRS ;AKE“

GRSV

INTO cowalnznarzon ;g} MAKING’ THE DECISION TO BUY i
fCELLﬁLAR MOBILE TELEPHONE. o |

AS THE RESULT OF ATTITUDES AND BEHAVIORS AS WELL
as FACTORS LEADING THE CONSUMERS TO USE CELLULAR } MOBILE

iTELEPHONES IT WaS FOUND 'T§AT THE MAJORITY OF TEE



!

UKERS WERE INDIVIDUALS WHOSE OCCUPATIONS WERE AS

NESSMEN AND. PRIVATE CONCERN OPEEATORS., B
(CELLULAR MOBILE TELEPHONES OF THE NOKIA BRAND,
»HEGAHERTZ SYSTEM, OF THE TELEPHONE ORGANIZATION WERE
nosr PREFERRED IN THE DECISION TO BUY OR TO HAVE A
MOBLLE TELEPHONE THE MAJORITY OF “THE CONSUMERS
¢ INTO WCONSIDERATION TH@IOBJECTIVE OF DAILY-LIFE USE
UE TO THE NEED TO MAKE BUSINESS oR PERSONAL CONTACT MORE
HAN. ANY OTHER REASON.
| THE EXISTENCE OF = OTHER' TELEPHONE SERVICES, E. a.
NEPOINT, PACKLINK, ETC., HAD NO EFFECT ON THE DECISION
o BUY OR TO HAVE A CELLULAR MOBILE TELEPHONE. |
e THE FACTORS HAVING THE GREATEST INFLUENCV on THE
ONSUMtR 'S DECISIOV WERE THE PRICE, THE QUALITY, THE
ROPERTIES A THE  ACCESSORIES OF CELLULAR MOBILE
LEPHONES OF EACH BRAND! -
o CURRENTL‘ THE ﬁAJORITv OF THE CONSUMERS WERE OF
THE ATTITUDE T TO CELLLLAR MOBILE TELEPHONES THAT THE ERAND
OF ‘MOTOROLA. soo HFGAHERTZ NMT SYSTEM, OF THE TELEPHONE
'dééAVI”Arxom VAS TﬂE BEST FOR USE N BANGKOK.
. THE HAR&ETING MEANq BY WHICH TO IMPROVE THE
\EFFICIENCY 'kOF“ CELLULAR  MOBILE  TELEPHONES. TO ME
CONSUMERS” ANEEDIwIN,KTo,?IMPROVEIIA LL OF THE PRODUCT, THE
jf?nicz,krﬁx PLACE ANDaEQOMOTIONg



