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' céﬁsumers who hav& aifeady eaten 11 and 3@0 eonsumers who have nevea

; Ea%en 1t in Bangkok Mett0polxtan Ali.x:ea.Aj Thekstudy can: be summarzzed asoi
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~The sample consumerswwho have ever eaten aloe vera in syrup ara o
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. mostly women graduatxng at the bachelor degree and worklng as staffs or "
TRATE Gians o wybwyin G R e “

i emplayees of prlvate sectlons. Their reason of flrst eatlng is to try
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‘zt and "Sunflower" brand 1s the most popular. Most sample consumers -
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‘; co sxder 1ta taate 1n selecting 1ts brnnd by buylng it from supermarkets,

cooperative atores or department stores. Most of chem have 1t for theln

health and the eatzng frequency is once over 1 month

As for contalners, most sample consumers 11ke aloe vera in syrup
whlch is cont31ned 1n cana w1th the content of aloe vera pleces in syrup

o for 250 grams at the prlce of not exceedlng 20-25 bahts and the content'



ffaf alae vera water 1n 170 cm3 of syrup at ‘the prxé% of not exceedlng

19-15 bahts. As for its taste, most sample consumers 11ke sweet aloe

..vera 1n syrap‘f The sample cansumers who have never eaten aloe vera in
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risyrup are mostly women graduatzng at the bachelor degree and workzng as

istaffs or employeea of prlvate sectlons.' Thezr reasoh of refusal is
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_:that they dare not to eat 1t and 1t should be axternally used lnstead."
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Aiﬁfar suggéation ax gumdellnesdfor manufacturers and dxstrlbutors

they shouZd 1&prove lts taste to be sdee,fﬁigﬁyrts“ngtural flavour of -

i fruits, such'aa‘lemonyﬂstr&wherry”and‘6tange. Besidéb,fthey shodld

emphasize goods dzstributton thxongh superma;kets, cooperatxve stores
/N

“or department stores and dxrect sales representatxves for the consumer's,

sconvenlence and for easy purchase. The reta11 prlce of aloe vera pleces
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‘Qin syrup should nat exceed 25 bahts per content of 250 grams and the

regall prxce of aloe vera water in syrup should not exceed 15 bahts per
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content of 170 cm3.’ In relatlon to sales promotlon, they should emphasxz
.advert131ng through telesticn medla, partlcularly durzng introductlon of

- the product for the consumer's: acknowledgement of its advantages.:Y

l Mar§over; tha?mwhauld‘grrange programssnf aa&gs:promgtaon”byrmeagg 0£ :
%i%%éﬁﬁtg’ekchange;iﬁiétribuéién%&errimium%in order to increasefiié .
cunsumption as well as’ by means of partxcipat1on in spcrt or. exerczae |

: acttvit;es 1n brder td accnstom the cousamars with nutrltlous fanﬂ wh;ch

vhelps %%pair ‘the defective and deter1otat1ng bodlly organs‘



