v o d (Y] tg
ﬂ?1NﬁNWHﬁ§$ﬁ’j1ﬁﬁ!3uﬂ'§$ﬁN°ﬂ"I\‘lﬂT:Wlf;ﬂﬂﬂ‘lJWi]ﬁﬂ’i'iNﬂTﬁ"M’]ﬁ'HuulW'i%u

VIV IAATUNFUNWHYIUAS

Miss OU LIYUN

a a ¢ v 3 LY a a v A
Inentnusiduaiuniavesmsanymunangas USMsEIneNITMNIa
MUINGINveUTaY AMLUSHISEINY AMINeNdagInataning

N.f. 2556



The relationship between marketing mix and purchasing behavior

of Chinese herbs consumer in Bangkok

Miss OU LIYUN

A Thesis Submitted in Partial Fulfillment of the Requirements

for the Degree Master of Business Administration
Program in ASEAN Business , Dhurakij Pundit University

2013



