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ABSTRACT

Given the number of ICT Community Learning Centers that have been opened
throughout the country, it is imperative to understand whether the investments on these centers
are well spent by the government. This study aimed to investigate the value of this investment in
and to study the benefits derived from the establishment of the ICT Community Learning Center.
The study chose Bangpreang ICT Community Learning Centre, Bang Bo district, Samut Prakan
province as a case study. The analysis was divided into two categories: 1) Quantitative analysis
by using the financial analysis with its indicators to determine the Net Present Value (NPV),
Benefit-Cost Ratio (BCR) and Internal Rate of Return (IRR); and 2) Descriptive analysis to
determine the communities’ benefits gained from the ICT Community Learning Center.

It was found that the NPV was negative while the BCR was less than one. Furthermore, it
was also found that the IRR has reflected such loss, especially the loss of investment opportunity.
The research identified that those who benefited from the center are mostly from the community
as the collected data shown 90 percent of the users are from the community compared to 7
percent of the user who are in the same district, and the 3 percent of the users were from different
districts. It was shown that most of the users used the computers in the center to learn how to use
computer, how to write programs, and to search over the internet. It can be concluded that most
of the users are satisfied with the center as the data shown that 83 percent of the users were found
satisfied in the services offered followed by 70 percent of the users satisfaction in the center

accessibility.



