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Abstract

The purposes of this research were to explore 1) level of the importance of ethics
when using social media from the perspectives of social media users divided according to the
different demographics, behaviors, and objectives for using social media and 2) level of
ethical practices when using social media from perspectives of social media users divided
according to the different demographics, behaviors, and objectives for using social media. The
study population was three-hundred and fifty six faculties and staffs, graduate students, and
undergraduate students. Multivariate analysis of covariance (MANCOVA) was used to analyze
the data.

According to statistical findings, the results indicate the following: (1) Males and
females are different in term of using social media. Females value level of the importance of
ethics when using social media more than males. (2) The difference between the numbers of
objectives when using social media affects level of the importance of ethics and level of

ethical practices when using social media.



