unAnea

ANsAnENG0 “NINANHAINTEN TN EATUATAUNTDIlUN195 U199 91TN9
NITNIIUNHATUATANNTDL” ﬁf‘imqﬂizmﬁL‘ﬁ@ﬁﬂmmwzﬁvﬂwmiﬂfwﬁwmzmwﬁﬂmﬁ‘ﬁ
Aats1snungasnsznaneasuazansallunisiuiaesdisngnisnsensaanensuas
@ummiﬁﬂmmmﬂm%uﬂmmaél,mmmufg’ﬁmﬁumzmmLm:rmiLL@mumtﬁm@ﬁﬁmmﬂﬁ
N9LNINUNHATUAZANNTA] UANANNLEAANHAAIALUAN AN s ad s Llszanns
ANEASI9EN TN NIENIVUNEATLAZEUN IS FUNN T AFLANAN SR UNTENIaINHAS
LAZAMNINT LAZANENHOINITNINEATLAZANNIAT 2R NEN AN AL IE Mg
N9 TAFU11981 5189 TUNIEN TN HATUAAUN T AITRIENIN TN TN TENIINNHATUAS
Wﬂmiﬁ”ummi’ﬁmﬁum:mwLm:rmmamumr@ WAZATNANEIINTENIIUNHATUAY
AVNI0d

AnaRnsATail WunsiseFe o (Quantitative Research) Iag/ldn1334g

v
\Fadn999 (Survey Research) wULIANAATIALS (One-shot Case Study) mu"ﬁﬂgmﬁlwﬁfmﬁ@u

=) o o A A A = ao A . .
AANANDITUINAN 2551 TaellATasdan 19 lun13FANE194a8 Ae LULABLNIN (Questionnaire)

b s

#9ldaBNsguuLLANeTuRaU (Multistage Sampling) ta i lsngusnaginafiiludnsanislu

o o

mnmm:mwLm:fmu@mummf%qmﬂummngqmwmmum RIUIU 400 AU mnﬁuﬁﬁmﬂ@
a c o AaAa A . . . . v 1Y 1 d‘
HNILATIEUADNRALTINTTTUUN (Descriptive Statistic) 1Aun Sasay (Percentage) ANLaAE
(Mean) Lmzﬂ'%ﬁmmummgm (Standard Deviation) wazlfanaigeaiuny (Inferential
Statistic) 1Hun Chi-Square, t-test, One-way ANOVA wag Pearson’s Correlation e

NAADUANNFTIUNITIRE

49

HANIIANEI WU naNdaatnaluwaAne unnnduwazie Tnaduwends

%

¥atiay 62.5 nAT1e Faaay 37.5 nquanatdauluglangszudng 31-35 1 faaay 26.75

3

v

ngueaatdauluniinisdneszaulonyes feuas 54.25 ngunatisdanlug

)}

AAnumbesziu 4-6 sniiga Seras 62 nguietnsdaulugiselfiadadeiian 10,001-

20,000 UM Faeiaz 49
ﬂ@juﬁfmﬂ"mzﬁfmlmmLﬂm'é*mj’wm’mﬁ"mﬁum:miwLm:rmm@muﬂmi@m

L%Uiﬁﬁﬁmwm\ima:wmmmumzﬁmnﬁqm Sauaz 26.5 5898917 Ae Aedumesiin feuay

24.5 uazAaingvirid fesaz 23.75 drudumanndluniatlafude wudn ngusneteilaud

d‘ ISP

lunaitlafudiaanainaaiunsensanemsiazannsaiannaalnssisiuinign daaas

(1)



> A A A - e A Y A
6.80 ATY/LARU TRNANNN AR ﬁ@L'J‘LIVLGIJMﬂ‘;T:VI?fJ\‘iLﬂ‘]:Hﬂﬁ‘LL@mMﬂ?m UARAL 6.20 ATN/LARL

A -dl Qi o

& a - @ o A = ' - = ~
Lardeumnaiiln HAlaat 6.17 ATY/AaU 9l denngusiatailAaaeANNd lunsle
¢ oo 4 Ca Y4
fudesgm Ao dBAnUNNLT1Y HALAAE 1.53 ATYLABU

ngusnatidaulugiaonuiineaiunsgnsaanemsiazaunsalluseAuNIN
Faeay 55.25 9998301A8 HANilunan Fasay 42.75 uaziinnnides feaay 2 Tne
ANFIREafuNIEnIInERsuazannIiinguAtat A LgNNINTIgaAe “UaAnsenang
INHATUAZANNIOT ABEMUTINN Wozausnun TWINUNIZIINENTHIAR A9ANTZUIAALIN

u

w129ty 209Nl Anuienas 94.75 989A9NIAR NITNINWATUATAUNIDS A1LTHUN924R

A o o [

ARINENNAULBINEATNT Tnentuimunluy 3 3AU Pa seAUYAAR TTALTNTY LATIYA

sz Aalufasas 85.5 uarlATaNIIARUNINHATIAADUN LUNIEINTIYLATIZIA ANLAS

wezusn tasansana ilulasenisfysliusnisudiyminienisinemnsluynananliun

a a v

INERINT 0 AnALa Anduiasas 84.75
nquAnatednInaAneilatsaNsAansynIsneAsLazaunsnd luse iy

runane HAnaansn 3.35 nadnnansniituesdnses lusziuliunans HAnaansan

3.36 WiadaniARangegn Ao WuasAnIudnAUNINARRUAINERTLAZa NI TN sz A

IS dl o c Y Y a o 1 [ ISP dl
Tne dAteae 3.76 nandnwalfuguing (sziunsu)ag lussauunany HAean s

o g 14

3.28 WadaniAadagegn Ae iuyaaandannsaNfuAIuAINT AaNaINIT0lunIg

o a o ey ' o a o v aa
NNIU HALRAL 3.37 ﬂWW@ﬂHmmWHUﬂ@’]ﬂ?@gluizmu UANLRaeT9d 3.39 inUand

b

©

c Y

Aadangeqn Ae HIugHANE ATINEINNTD HANREAY 3.58 NNANEIAIUNITALHLIY

a a

'
¥ N =

wazansnIne et luszdutunans HAnwansu 3.28 WndeniAlaangegn Ae Inadu

FNUNNTIRELATWENUINTN AN H sz lamIaNuauNn Aaas 3.51 Ananeais1u

]
o ¥ a

a 1 a a dl o Qid 1 A = Y a %
ﬂ’]ﬁ“i_lﬁ‘ﬂ’ﬁ‘ﬂ%iuitﬁll@ HARaYIN 3.43 WalandAaasgean AR AN1TIHALTN19AL

a q

1
=

NIFNBATNNAINUAY UATATALAGNYNANTIFIUNIANEAT HARAE 3.64 NINANEIAY

¥

nsdszmnduiuges luszdutiunans HAnedesan 3.39 Wadentriaangagn Ao doyad
. v o o= v 4 A vy, A
wensszrnduiusiaugnsies Walals dAeae 3.58
ANUFUNNANHOIANF130UNTBINTEN TN BATUATANN DI TUANNAALTL
2INGHFIAEN NguFtat gl ianAaLiuil nMnanEnifuesdng Aaslueedns
= 9 = L .~ P o -y
Naunsnguanemsng idANduagatnanatiieauariign faeay 63.25 NMWANHOIAIY

a

Uin1s (szaunsn) masduyananuinisausaupnnldidlavaziuassn Anduiesay

©3°¢

79 nnanznifuyAainansAastinaulaeAtistelsslemiresnsnansuanndifaies

(2)



Fatay 76.5 NMWANRHAIAIUNNIA TR ULAT AN INIIUAITHHAN19ANHWINUTATINIS

f19 ] NANTRMBIAUNNTT AUz AIANTasnEAINg LA Fauas 70.5 nanAnmnifiiu

N13U3N13 ALIHNNTIALINNTAIUNITNBASANAINUAY LATATOLAGNYNAITIAIY

nM9INEAs Saeaz 88.25 NINANHOIAUNNTLSEaNANTUE AsRnTINuNT s andNiUE
1 1 dl = I L% ¥ 1 %

BEN9FABLLEY UATLNENNBFABAINNABINITTRYATIANT FREIAY 70.25

@WﬂﬂW?VIﬁ@ﬂU@NNaﬁWHWUd’]

'
cal Al o

1. 41919n19nsEnsrnnemsLazavnslinNan e nsdszansAngns Taun

o = o o oo P e A vl A A o 4 o

D18 FEAUNITANT LASTZALATLAUI NLANAINNLY anslddanaltladudinaansineaiy
NTLNIIUNBATUATANNTOIATU WAD1IITN1TNIENIIUNHATUAZANNTUNRANEHULNG

] o =

13291n17A1205 A e wazaalanuansieiu n1slddanaltinfudinansnendy

¥ 1
¥ el

neenrunERILazannsnlldsnaiu vivll drg1aniensensaainemsuazainsninlan sy
ndszannsaans LHun ine a0y seAUNNIANEY SEAUATUMI uazae iR uanseiu
fpnuilunisdaiuinasfeafunsnmansmsuazavnsndsinaiu

2. drsansnsznsnanEnsLazannIniiRanEnEnsznsAans T
FTAUNNIANE WAZITALANLILS 171'meﬁiwﬁuﬁmﬁuimwﬁﬂwaimzmmLm:rmm:
aunsalinaiu uwidhsanisnsznaanemswazavnsaliddnenznessmnsarans W
WA B UAzIe LA 1’71'Lu;mf;mﬁuﬁmﬁuj’:mwﬁﬂmiﬂizmwma:rmumwmmﬂwmﬁu

3. madlafudinansfeatunssneanuniwazannanfiasdisanienszmems
InERsLazannInilaNdNiusAunIsfuin ndAnEninssnanEmILazannIng

4. malddademadasudnanaieiunssnmansmsuazannanfresdinanis
mszmLm:rm‘tmmumm“lsiﬁmmﬁuﬁuﬁ’ﬁummilﬁlmﬁumzmwLm:rml,mmummi
wiraailunindafudiagnnfeatunsmmsaneasuazannsafaesdisanisnsznang
Lm:rml,mmumﬂiﬁmmﬁuﬁuﬁﬁummfg’lﬁmﬁum‘zmwLm:rmLL@mummi

5. m’miﬁmﬁumzmmLm:rmmmuﬂiﬂiﬂ@ﬁﬂiwmim:mwLm:rmu,@z

annsnilAouduiusiunisfufnananeninsgnasunsasuazannsnif1uesAng

ANULARINT FNUNNIANHIITULAZATININTBNIY WAZAIUNNTLEFNNT



Abstract

A research study entitled “The image of the Ministry of Agriculture and
Cooperatives in The perception of the Ministry of Agriculture and Cooperatives Officials”
was purported 1) to examine the current image and wish image in The perception of the
Ministry of Agriculture and Cooperatives Officials. 2) to investigate the information
exposure and knowledge about the Ministry of Agriculture and Cooperatives by its
Officials, 3) to explore the differences in demographic characteristics among the
Ministry of Agriculture and Cooperatives Officials and information exposure and image
of the Ministry of Agriculture and Cooperatives, 4) to investigate the relationship
between information exposure and knowledge about the Ministry of Agriculture and
Cooperatives and image of the Ministry of Agriculture and Cooperatives perceived by its
officials.

The study was characterized of one-shot case study quantitative survey
research. Data collection was conducted during October-December 2008. The
questionnaires were instrumental to gather data. The multistage sampling method was
used to select 400 samples who were officials subjected to the Ministry of Agriculture
and Cooperatives in Bangkok territory. The data obtained was analyzed using
descriptive statistics which included percentage (%), Mean, Standard Deviation (SD).
For hypothesis testing, the inferential statistics implemented were Chi-Square, t-test,
One-Way ANOVA, and Pearson’s Correlation.

The results have shown that female respondents (62.5%) were greater in
number than male respondents (37.5%). Respondents mainly were aged between 31-35
years old (26.75%) and graduated Bachelor Degree (54.25%). Most respondents were
in position rank # 4 -5 (62%). They mainly earned month average income ranging
between 10,001-20,000 Baht (49%).

Majority of respondents assimilated the information exposure about the
Ministry of Agriculture and Cooperatives through website mostly (26.5%), followed by
internet (24.5%), and television media (23.75%). Regarding to frequency of information
exposure, Majority of respondents assimilated the information exposure about the

Ministry of Agriculture and Cooperatives through television media mostly (6.80 times/monthly),
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followed by website (6.20 times/monthly, and internet (6.17 times/monthly), whereas
newsletter (1.53 times/monthly) was reported the least frequency of information
exposure by respondents

Maijority of respondents reported a considerable level (55.25%), moderate
level (42.75%), and slight level (2.0%) for the extent of knowledge they possessed on
the Ministry of Agriculture and Cooperatives. Regarding to knowledge about the Ministry
of Agriculture and Cooperatives, the Permanent Secretary of the Ministry of Agriculture
and Cooperatives gained highest scores (94.75%). It acted for the King of Ploughmanship
on Royal Ploughing Ceremony of every year. The Ministry of Agriculture and
Cooperatives (85.5%) gained the second highest scores. It was responsible for solving
the farmer’s poverty and focusing development in three levels; individuals, community,
and nation. Lastly, the Mobile Agricultural Clinic under the Royal Patronage of HRH the
Crown Prince (84.75%) gained the third highest scores. It was a project that emphasizes
problem-solving on every area of agricultural issues.

Overall, the respondents were of the opinion toward the image of the
Ministry of Agriculture and Cooperatives moderately (M =3.36). While corporate image
as core organization that produced the agricultural products and national foods was
rated mostly (M = 3.76), the executive’s image at division was rated moderately (M =3.28),
and personnel’s image as qualified competent Individual who were recognized
acceptably by social community was rated mostly (M =3.37). Overall, staff-related image
was rated moderately (M =3.39). The competent individual's image was rated mostly
(M =3.58), whereas performance and workmanship-related image was rated moderately
(M =3.28). The agricultural research and development-related image was rated mostly
(M =3.51). Overall, service image was rated satisfactorily (M =3.43). While diverse and
comprehensive agricultural service was rate mostly (M =3.64), public relation image was
rated moderately (M = 3.39). The accurate reliable public relation was rated mostly.
(M =3.58).

Regarding to wish organization image, the respondents were of the opinion
that the Ministry of Agriculture and Cooperatives should provide the farmers with well-
being reasonably (63.25%). Regarding to executive’'s image at division, the executives

should carry out the transaction transparently and equitably (79%). Regarding to
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personal staff image, the personal staff should perform their functions and duty for the
sake of the farmers other than themselves. (76.5%), Regarding to performance and
workmanship image, the project outcomes should improve the agricultural community
and better quality of life (70.5%). Regarding to service image, it should provide diverse
and comprehensive agricultures (88.25%). Regarding to public relation image,
continuous public relation should be carried out sufficiently to the need for information
(70.25%).

The results of hypothesis testing, it demonstrated as follow;

1. The officials of the Ministry of Agriculture and Cooperatives were different
in age, educational background, and position. The various types of media were used to
access the information about the Ministry of Agriculture and Cooperatives. In this study,
Despite there were differences in gender and income for officials, there were no
difference in using media to access the information. However, the officials with
differences in age, educational background, position, and income, the frequency of
information exposure about the Ministry of Agriculture and Cooperatives was different.

2. The officials of the Ministry of Agriculture and Cooperatives, who were
different in educational background and position, have perceived the Ministry of
Agriculture and Cooperatives’ image differently. On the other hand, officials who were
different in gender, age, and income, reported no difference in perceiving the Ministry of
Agriculture and Cooperatives’ image.

3. The information exposure by the officials of the Ministry of Agriculture
and Cooperatives has associated with the Ministry of Agriculture and Cooperatives’
image perceived by it officials.

4. Utilization of media to access the information about the Ministry of
Agriculture and Cooperatives by its officials has not associated with knowledge about
the Ministry of Agriculture and Cooperatives. On the other hand, the frequency of
information exposure by officials has associated with knowledge about the Ministry of
Agriculture and Cooperatives.

5. Knowledge on the Ministry of Agriculture and Cooperatives has
associated with the Ministry of Agriculture and Cooperatives’ image in context of

organization, personal staff, performance and workmanship, and service.
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