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This research had the following objectives: (1) to analyze the potential and
availability of the entrepreneurs in the health tourism industry (2) to analyze the
patterns of management and marketing, including the obstacles in the health tourism
industry (3) to analyze the consumers’ behavior and satisfaction in health tourism in
Thailand (4) to study the effectiveness of aromatherapy and spa products in health
tourism industry and (5) to find out the ways to develop and promote health tourism
industry in a sustainable manner. Population and samples in this study were (1) the
health tourism operators including the business in health spa and massage therapy
(2) Thai and foreign travelers using the health spa and massage therapy. The
instruments used in data collection were the behavior questionnaires, in-depth
interviews, the satisfaction questionnaires, and the clinical data records. The statistics
used in research analysis were frequency, percentage, mean, standard deviation, and

content analysis.



The research findings were as follows: (1) The self-evaluation on the readiness
of the business in health spa and massage therapy found that the operators were
well equipped in terms of the personnel, followed by the place and environment
and the management while the operators were unready in terms of the tools and
equipments (2) The analysis of the spa business management were focused on the
personnel matters in order to provide staff training courses about the spa
knowledgeable to inform their customers, the courtesy staff training courses to pay
attention to their customers, the staff recruitments with their work experiences and
expertise. The materials selection and high quality herbs products were concern. The
investment money will be used to disseminate the services to make the customer
well known. The management was focused on the standard of customers’ service
and provided a variety of services. The payment was fairly including the salaries and
the special incentives. (3) The analysis of consumers’ behavior found that the most
important factor in health tourism was the reasonable price. The current health
program was mostly the spa and wellness while the future program was the weight
loss program. Channel for information search was mainly in the internet. The
customer could make a decision by themselves. The service behavior was mostly the
small groups of 2-3 people during weekend 1-2 times per month. The most popular
service was day spa with the body massage (Thai massage, aromatherapy massage
and herbal compress). The popular spa product was fresh herb. The attractive
interior design was natural style. The most influence for service selection was the
standard of spa products. The expense of spa services was mostly 500-1,000 baht
per time. The customers were interested in the promotion including the discount
price. (4) The effectiveness of aromatherapy and spa products in the health tourism
industry was demonstrated. The first group of 29 people at a health spa was
conducted at the spa for health shop in Bangkok. Everyone received Thai massage,
aromatherapy massage with lemongrass oil, and pure oil massage with sweet almond
oil. The percentage changes in vital signs were measured. The average systolic blood
pressures were 3.40+14.07, 1.66+13.64, 1.00+7.47, respectively. The average diastolic
blood pressures were -40.92+10.93, -40.48+10.13, -41.21+7.37, respectively. The
average pulse rates were 0.07+10.37,-0.47+10.38, 1.67+13.05, respectively. The
second group of 40 healthy people was conducted at the massage for health shop in
Chonburi province. Everyone received aromatherapy massage with blended essential
oils formulation and pure oil massage with blended carrier oil formulation. The
percentage changes in vital signs were measured. The average systolic blood

pressures were -8.03+4.51 and -1.47+5.50. The average diastolic blood pressures



were -4.38+10.50 and 2.83+16.78. The average pulse rates were -9.76+5.88 and
-3.61+5.55. The average respiration rates were -15.50+13.27 and -13.49+11.33. (5) The
research on the marketing factors was related to the behavior of spa services users.
The management guidelines for health and beauty spa were developed for
competitive advantages in business and concerned about the 8Ps marketing mix
including product, price, place, public relation, personal, promotion, process and
physical environment.



