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ABSTRACT

The research, entitled “Role of Social Media in News Process over Flooding Disaster
in 2011, BBTV Channel 77, has objectives as follows
I.  To study news process during flood disaster in 2011, Thailand
II. To study role of social media in making TV news
III. To study role of news editor in making TV news

The study is conducted by Qualitative Research via In-depth interview from target
group around 10 persons, documentary analysis and content analysis, which is collected tapes of
news reporting of Ch7 during afternoon and night on air. The output of study found that news
process, such as how to recruit staff to make news, how to set scope of news and how to
broadcast during flood disaster in 2011, is different from that of normal situation.

Roles of social media technology toward making TV news indicates communication
through Facebook, Twitter and Blackberry Messenger plays an important role in several
dimensions such as to swiftly access information, or even to give opportunities to people in the
society to participate in sharing news further to media, especially in particular period like flood
disaster in 2011.

Likewise, social media causes a change in making news from junior to senior level in
term of receiving news via social media, and is useful to monitor issues of news, but reporters
perhaps increase an awareness of news perception a bit by contacting with the editors.

Role of editor in making TV points initially reporters and news editor must oversee
the fact that they receive from social media carefully in order to ensure that news is really new, in

trend and relates to the current situation. In particular, the editor has to be cautious to investigate



the fact more than making news in the past so as to rectify mistakes, and not to affect the image

and credibility of news organization as well.



