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ABSTRACT

This research aims to 1) study way of life, culture, and cultural tourist attractions of
Thai Phuan group in Kaohong Market community, Bangplama district, Suphanburi province; and
2) study cultural tourism management of Thai Phuan group in Kaohong Market community,
Bangplama district, Suphanburi province. Qualitative methods were used in this research by using
literature review from relevant documents, and in-depth interview with 16 key informants which
were 3 municipality council member section staffs and municipality staffs, 3 market owners, and
10 shopkeepers in the community. Furthermore, observation was used to add more information.
Data was analysed by using content analysis.

Results of the research are:

1) Culture and way of life in Kaohong Market community, Bangplama district,
Suphanburi province are outstanding because of the identity of Thai Phuan group in Kaohong
Market community, and the place has several historical tourist attractions such as wood mansion,
old rice mill, Kaohong Market Museum, and other cultural festivals such as Boon-Kum-Fah,
Songkran, and Yearly Chinese Opera (Ngarn-ngiew) festivals.

2) Cultural tourism management of the Thai Phuan group in Kaohong Market
community, Bangplama district, Suphanburi province was found that the community has set up
policy and plans for tourism promotion including travelling information, exhibition of
community’s products, providing knowledge for planning and budget management, and
developing of an area for conservation and promotion of public involvement to local people.

Problems and obstacles found from the cultural tourism management of the

Thai Phuan group in Kaohong Market community were low cooperation between people in



the community for cultural tourism promotion, lack of campaign for continuing cultural heritage
conservation to local people and young people, and undeveloped tourist attraction signs.
Suggestions are promotion the cooperation and public involvement of people in the
community for cultural tourism activities in order to develop Kaohong Market community to
cultural tourism place, governmental management for cooperation with local community,
promotion of shopping areas, providing travelling signs, and developing service quality by
providing knowledge about cultural tourism management and making consciousness about the
importance of cultural heritage conservation for local people in order to conserve Kaohong

Market community as the cultural tourism place.



