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Questionnaire on factor related to tourism promotion and the use of public relations and
promotional medium to promote the Thai Elephant Conservation Center (TECC)

Note: This questionnaire is a part of the Thesis entitled “Communication for
Ecotourism of Thai Elephant Conservation Center, Lampang.” The Thesis is aimed at studying
factors that support tourism conservation and the use of public relations medium of Thai Elephant
Conservation Center. It is also aimed to provide the communication guidance to promote Thai
Elephant conservation Center, Lampang.

We would like to thank you for your time. Please note that all information gathered in

this form will be kept strictly confidential.

Instruction: Please mark with X at the appropriate box below.

Part 1: General information

1. Gender
D Male I:' Female

2. Age
D under 20 years old I:' 41-50 years old
D 21- 30 years old I:l upper 51 years old

D 31-40 years old

3. Education
D Lower than high school D High school or equivalents

D Bachelor Degree I:' Higher than Bachelor degree

4. Income (per month)

D Under 160 USD I:' 161- 320 USD

]

D 321 -960 USD 961 -1,610 USD

D 1,611 - 2,250 USD I:l More than 2,250 USD



5.

6.

Career
D Government/State Enterprise employee’s I:'

D Private business

D Housewife |:|

Your nationality

[]

D United Kingdom I:l

D France

D Other nationalities (Please specify)

176

Private employees
Pupils / Students

Others (Please specify)...............

America

Part2: Information related to factor that support conservative tourism promotion and the

use of public relations medium of Thai Elephant Conservation Center (TECC)

L.

2.

What is the reason to bring you here at TECC?
D TECC shows and activities

D Traveling convenience

D Beautiful scenery

D Others (Please specify)

Why you choose to visit TECC?

D Relaxation

For work

Just to pass by while I am going to other province

Friends’ recommendation

1O OO O

From public relations and promotional materials
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From which media did you receive the information prior to your TECC visit?

(you can answer more than 1 but maximum 3)
D Endorsers within TECC (TECC staff, mahouts, mahout’s villagers)

l:' Activities and specialized publications (TECC activities, posters, pamphlets, brochures,

journals, exhibitions)
l:' Mass Media (radio, television, newspapers, magazines)

I:' Other medium (e.g.special activities, exhibitions) Please specify.....................ue....

Which is the most effective media to help convince your visits?
I:' Endorsers within TECC (TECC staff, mahouts, mahout’s villagers)

D Specialized publication (TECC activities, posters, pamphlets, brochures, journals,

exhibitions)
l:' Mass Media (radio, television, newspapers, magazines)

l:' Other medium (e.g. special activities, exhibitions) Please specify.....................oce.e.

What is the media channel you gather related to tourism most?
I:' Endorsers within TECC (TECC staff, mahouts, mahout’s villagers)

I:' Specialized publication (TECC activities, posters, pamphlets, brochures, journals,

exhibitions)
D Mass Media (radio, television, newspapers, magazines)

D Other media (e.g. special activity, exhibitions) Please specify..............cccoeevivinnin..
What kind of information do you normally receive from TECC?(You can answer more than 1

answer but maximum 3)

l:' TECC’s activities

I:' Scientific researches on elephants
I:' Elephant and forestry conservation

I:' TECC special activities (e.g. Thai Elephant Day,Elephant Khantok,Marriage on

Elephantback)



I:' History and the elephant evolution

D Others (please specify)
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7. How much knowledge have your obtained after TECC visits?

Opinion

Opinion level

Most

effective

Above

Average

Average

Less

effective

Least

effective

7.1 Endorsers within TECC (TECC staff,

mahouts, mahout’s villagers)

7.2 Specialized publication (TECC activities,

posters, pamphlets, brochures, journals)

7.3 Mass Media (radio, television, newspapers,

magazines.)

8.

9.

l:' Elephant show

I:' Elephants ride

I:' ervices

I:' Elephant rides’ training

What is your impression during TECC visit?

0O O

D Others (Please specify)

Conservation Center (TECC) through different media types?

Accommodation

Training to be mahout

Surrounding area within the TECC

Any recommendation would you like to share about the public relations of Thai Elephant
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ms1ai 1 uaasiunazfesazvestoyadiuynnaveniniouNe1wIA19IA

Frequency Percent
1. gender
1) male 23 46.00
2) Female 27 54.00
Total 50 100.00
2. Age
1) under 20 years old 6 12.00
2) 21-30 years old 14 28.00
3) 31-40 years old 12 24.00
4) 41-50 years old 7 14.00
5) upper 51 years old 11 22.00
Total 50 100.00
3. Education
1) Lower than High school 12 24.00
2) High school or equivalents 7 14.00
3) Bachelor Degree 19 38.00
4) Higher than Bachelor degree 12 24.00
Total 50 100.00
4. Income per mouth
1) Under 160 USD 8 16.00
2) 160-320 USD 2 4.00
3) 321-960 USD 3 6.00
4) 961-1,610 USD 6 12.00
5) 1,611-2,250 USD 6 12.00
6) More than 2,250 USD 25 50.00

Total 50 100.0
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Frequency Percent
5. Career
1) Government/Stet Enterprise
8 16.00
employee's
2) Private employees 18 36.00
3) Private business 9 18.00
4) Pupils/students
8 16.00
5) others
7 14.00
Total 50 100.00
6. Your nationality
1) United Kingdom 11 22.00
2) America 9 18.00
3) France 2 4.00
4) Other 28 56.00
Total 50 100.00
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Part 2: Information related to factor that support conservative tourism promotion and the

use of public relations medium of Thai Elephant Conservation Center (TECC)

List Frequency Percent

1.What is the reason to bring you here at TECC?

1) TECC shows and activities 37 76.00
2) Traveling convenience 5 8.00
3) Beautiful scenery - -

4) Others (Please specify) 8 16.00

Total 50 100.00

2. Why you choose to visit TECC?

1) Relaxation 25 50.00
2) For work - -

3) Just to pass by while I am going to other province 2 4.00
4) Friends’ recommendation 13 26.00
5) From public relations and promotional materials 10 20.00

Total 50 100.00
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List Frequency Percent
. From which media did you receive the information
prior to your TECC visit?
1) Endorsers within TECC 1 2.00
(TECC staff, mahouts, mahout’s villagers)
2) Activities and specialized publications 3 6.00
3) (TECC activities, posters, pamphlets, brochures,
journals, exhibitions)
4) Mass Media 16 32.00
(radio, television, newspapers, magazines)
4) Other medium 60.00
(e.g.special activities, exhibitions) Please specify 30
Total 50 100.00
. Which is the most effective media to help convince your visits?
1) Endorsers within TECC 2 4.00
(TECC staff, mahouts, mahout’s villagers)
2) Specialized publication 8 16.00
(TECC activities, posters, pamphlets, brochures,
journals, exhibitions)
3) Mass Media 21 42.00
(radio, television, newspapers, magazines)
4) Other medium 23 46.00
(e.g. special activities, exhibitions) Please specify
Total 50 100.00
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List Frequency Percent
5. What is the media channel you gather related to
tourism most?
1) Endorsers within TECC 4 4.00
(TECC staff, mahouts, mahout’s villagers)
2) Specialized publication 7 14.00
(TECC activities, posters, pamphlets, brochures,
journals, exhibitions)
3) Mass Media 19 38.00
(radio, television, newspapers, magazines)
4) Other medium 24 48.00
(e.g. special activities, exhibitions) Please specify
Total 50 100.00
6. What kind of information do you normally receive from TECC?
(You can answer more than 1 answer but maximum 3)
1) TECC’s activities 27 54.00
2) Scientific researches on elephants 2 4.00
3) Elephant and forestry conservation 12 24.00
4) TECC special activities 2 4.00
(e.g. Thai Elephant Day,Elephant
Khantok,Marriage on Elephantback)
5) History and the elephant evolution 7 14.00
6) Others 7 14.00
Total 50 100.00
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Least Less Average | Above Most
effectiv | effective Averag | effective a a
Media type 4 wlawa
e e fnag SD
1 2 3 4 5

7. How much do you think the following type of media is effective to provide the best information?

7.1 Endorsers 0 10 20 13 7 3.34 | 096 | Mhunang
within TECC ) (20.00) (40.0) (26.0) | (14.00)

7.2 Specialized 0 2 13 27 8 3.82 | 0.75 10
publication ) 4.0) (28.0) (54.0) (16.0)

8.3 Mass Media 1 4 12 15 18 3.90 | 1.06 110
(2.0) (8.0) (24.0) (30.0) (38.0)

Total 3.69 | 0.64 un
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List Frequency Percent

8. What is your impression during TECC visit?

1) Elephant show 28 56.00
2) Surrounding area within the TECC 6 12.00
3) Elephants ride 6 12.00
4) Accommodation 2 4.00
5) Services 1 2.00
6) Training to be mahout 3 6.00
7) Elephant rides' training 3 6.00
8) others 1 2.00

Total 50 100.00

9. Any recommendation would you like to share about the public relations of Thai
Elephant Conservation Center (TECC) through different media types?
1. Website
2. Tours from Chiang Mai
3. Not well know in Chiang Mai advertise in guide books
4. Stop elephant show

5. The elephants seem so happy and hearty



