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ABSTRACT

The objectives of this research are 1) to survey the levels of motivations of Indian
tourists towards urban tourism in Bangkok. 2) to survey the levels of satisfaction of Indian
tourists towards urban tourism in Bangkok. The samples were 400 Indian tourists visiting
Bangkok, who were chosen randomly. The device used to collect the data was questionnaires.
The statistical methods used were percentage, Mean, Anova and Factor Analysis.

The results are as follows. Most of the sample were male (75.8%), aged between 25 —
34 (39.8%). Most of them were married (65.3%). Most of them received a Bachelor degree
(54.8%). Most of them worked as manager and proprieter (31.8%). Most of them had average
monthly income below INR 50,000 (42.5%). Most of them were first time visitors (68.3%). Most
of them traveled with a tour group / an all — inclusive tour (46.5%). Most of them traveled with
friends (61.8%). Their travel motivations can be summarized as follow Enhancement of kinship
and relationships and entertainment. Relaxation. Safety and accommodation. Prestige. As to their
travel satisfaction were, they were satisfied with Knowledge and experience gained. Safety and
accommodation. Tourism activity and entertainment. Tourism atmosphere.

The travel motivations of young Indian tourists can be summarized as follow
Relaxation. Safety and accommodation. Enhancement of kinship and relationships and
entertainment. Prestige.

The travel motivations of middle-aged Indian tourists are summarized as follow
Relaxation. Prestige. Enhancement of kinship and relationships and entertainment. Safety and

accommodation.



The travel motivations of old Indian tourists are summarized as follow Enhancement
of kinship and relationships and entertainment. Personal development. Relaxation. Safety and
accommodation. Prestige.

The travel satisfaction of young Indian tourists are summarized as follow Tourism
activity and entertainment. Safety and accommodation. Knowledge and experience gained.
Tourism atmosphere.

The travel satisfaction of middle-aged Indian tourists are summarized as follow
Safety and accommodation. Knowledge and experience gained. Tourism activity and
entertainment. Tourism atmosphere.

The travel satisfaction of old Indian tourists are summarized as follow Safety and
accommodation. Knowledge and experience gained. Tourism activity and entertainment. Tourism

atmosphere. Cultural tourism sites.



