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The objectives of this research were to obtain the information in chilli marketing such as
marketing structure, marketing channels, marketing behaviors, marketing cost, income and major
problem of chilli marketing in Ubon Ratchathani and Srisaket provinces. The study was carried
out by gathering primary and secondary data by interviewing collectors, wholesalers, government
offices and private enterprises, whom involve in the marketing chain. The knowledge obtain were

used as guide-iines to develop research aspect to solve the problem in chilli marketing.

The results showed that the traders in marketing channels were divided in 2 levels, viz.
1) collectors aggregate chilli from farmers and distributed to wholesalers 2) wholesalers aggregate
chilli from farmers and collectors and distributed to region market. Price in local market
significantly depended on the next higher-level market and payment was preferred in cash.
An average prices of green, red and dried chlli were 14.3, 22.67 and 60 Bath/kg, respectively.
Total yield for fresh chilli was 31,900 tons and 5,000 tons for dried chilli.

In marketing channels, the marketing cost and marketing margin of fresh and dried chilli
were different between collectors and wholesalers. For fresh chilli, collectors and wholesalers
marketing costs were about 0.32-0.53 and 1.5 Bath/kg, marketing margin were 1 and 3 Bath/kg,
respectively. Therefore, the net income for the collectors and wholesalers were 124,440-
2,671,912 and 39,211,026 Bath, respectively. For dried chilli, collectors ana wholesalers
marketing cost were about 0.91-1.23 and 0.97-1.11Bath/kg, marketing margin were 2 and 2-5
Bath/kg, respectively. Therefore, the net income for the collectors and wholesalers were 323,400-

4,221,570 and 394800-15,608,190 Bath, respectively.

The major problem was the chilli prices uncertainly according to the fluctuation in the
market and there were no guarantee markets, high cost of transportation and plastic bag. To
solve these problems, it recommended that government should promote establishment of chilli
processing plants at the 2" level to produce capsaicin and the 3rd level to produce value added
products from capsaicin for export. Moreover, research on increasing productivity and efficiency
by selection of high-capsaicin and yield varieties, finding good cultivation practice for free

pesticide and good post-harvest management, is desired.





