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Tourism industry is an important source of revenue in foreign
currencies. It helps boosting trade and investment, creating employment and
improving balance of payments which, as a result, developing growth for the
Thai economy as a whole. Furthermore, the tourism industry has continuously
growing in terms of both revenue and the numbcr of tourists. In 2003,
statistics showed that the largest number of tourists traveling to Thailand
came from Malaysia while Japanese tourists generate the highest revenue for
Thailand. As Malaysian and Japanese are the dominant markets for Thai
tourism industry, it is worth for Thailand to do research furthermore.

This thesis has two major objectives. First is to study the factors
affecting the number of tourists traveling to Thailand from Malaysia and
Japan. Second is to predict the number of Malaysian and Japanese tourists that
will come to Thailand in the future. The analysis of the tourists from the two
countries utilizes the multiple regression analysis in the form of logarithm and
is estimated by Ordinary Least Square (OLS) method. The study is based on
the secondary data from the year 1988 to 2003.

From the analysis, per capita income and the number of Malaysian
tourists in previous years are related in the same direction with the number of
tourists. The relative consumer prices index and the average cost of
expenditure per person are negatively related with the number of tourists
traveling to Thailand from Malaysia. While, the real exchange rate and the
number of Japanese tourists in the previous years are related in the same
direction to the number of tourists. The cost of traveling 1s negatively related
with the number of tourists traveling to Thailand from Japan.

The equation is well testified with the result of the predicticn that the
number of Malaysian and Japanese tourists in the year 2004-2008 will
continue to grow at a decreasing rate. The government and private sector
therefore, should coordinate in planning, so as to effectively underlie the

increasing number of tourists in the future.





