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This thesis title The Application of One Tambon One Product (OTOP):
A Case Study of Amphur Yalang Pattani Province.The method of this thesis is
a survey research and the subject were ladies in 12 Tambon of Amphur
Yalang 200 persons.

Finding reveal

1. Application of OTOP of Amphur Yalang, Pattani Province are
medium.

2. Attitude of OTOP are high level.

3. Public relations of OTOP are medium.

4. Training Promotion of OTOP are medium.

5. Budget sufficient are medium.
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Conclusion an analyzed of variable are as followings;

1. Gender is not related with Application of One Tambon One Product
(OTOP): A Case Study of Amphur Yalang , Pattani Province.

2. Aged is related with Application of One Tambon One Product
(OTOP): A Case Study of Amphur Yalang , Pattani Province.

3. Education is related with Application of One Tambon One Product
(OTOP): A Case Study of Amphur Yalang , Pattani Province.

4. Status is not related with Application of One Tambon One Product
(OTOP): A Case Study of Amphur Yalang , Pattani Province.

5. Income is not related with Application of One Tambon One Product
(OTOP): A Case Study of Amphur Yalang , Pattani Province.

6. Attitude of OTOP is related with Application of One Tambon One
Product (OTOP): A Case Study of Amphur Yalang , Pattani Province.

7. Public relations of OTOP is related with Application of One Tambon
One Product (OTOP): A Case Study of Amphur Yalang , Pattani Province.

8. Training Promotion of OTOP is related with Application of One
Tambon One Product (OTOP): A Case Study of Amphur Yalang, Pattani
Province.

9. Budget sufficient is related with Application of One Tambon One

Product (OTOP): A Case Study of Amphur Yalang , Pattani Province.





