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The aim of this study was to evaluate the satisfaction of customers
regarding the services of Golden Mild Service Co., Ltd. The satisfaction of
customers regarding the services provided by the company were evaluated
and compared by classifying the customers according to their size, type of
business, reasons, and types of service. The problems regarding these services
were studied. Suggestions regarding the services provided by the company
were collected from customers by Simple Random Sampling with the final
sample consisting of 252 companies. A questionnaire was used as a tool to
evaluate the level of satisfaction with the services of Golden Mild Service
Company Limited, which were determined by a five-point rating scale. The
questionnaire, consisting of forty-five questions, was sent to 154 companies

in all, of which 153 companies filled in the forms and returned them to the
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researcher. The returned questionnaires (99.35%) were analyzed in terms of
frequencies, means, standard deviation, and a one. way analysis of variance.
The Scheffé post-hoc comparison was used to determine any differences.

The results of this research can be summarized as follows.

1. The customers had a high level of satisfaction with the services of
Golden Mild Service Co., Ltd in terms of their reliability, responsiveness to
the customers, cost of the company’s services, and the personality and human
relations skills of the staff. While a moderate level of satisfaction was found
in terms of the quality of their services, usefulness of the services, and the
knowledge and skills of the staff.

2. Differences in the size of the organization had no difference in terms
of the level of satisfaction with the services of the company, at the level of
0.05. These were determined from the reliability, the responsiveness of the
customers, the personality and human relations of the staff. Conversely, cost of
the company’s services, the knowledge and skills of members of staff
displayed a difference in the degree of satisfaction at the level of 0.05.

3. As regards the relationship between the types of organization and
customers’ level of satisfaction with the services of Golden Mild Service Co.,
Ltd., differences were found at the level of 0.05. These were determined from
reliability of the company, the responsiveness to the customers, the quality of
the services, the usefulness of the services, and the personality, human

relations skills, and the knowledge and skills of the staff. On the other hand,
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the cost of the company’s services exhibited a statistically significant
difference of 0.05.

4. The difference in reasons for using the services of the company had
no different satisfaction in all aspects with the level of 0.05.

5. The customers of Golden Mild Services Co., Ltd. in which used
different types of services did not show different satisfaction to the services of
the company. These were determined from the responsiveness of the
customers, quality from the services, usefulness from the services, personality
of the staff, and human relations of the staff. While the satisfaction determined
from payment of services, knowledge and skills of staff were different at the

level of 0.05.
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