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Because of the high rate of expansion of the air-conditioning industry
in Thailand, a study of the market structure and the competitive behavior
within this industry should be made in order to provide a useful guide for its
further development.

The objective of this thesis was to study the market structure of the
Thai air-conditioning industry, to compare the market shares of the leading
firms, as well as to calculate the concentration index of the industry.
Marketing conduct among firms, both in terms of pricing and non-pricing
competition, was also studied and analyzed.

The study found that the market structure of the Thai air-conditioning

industry during 1993-2003 was of the monopolistic, competitive type.
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Concentration was at a medium level, as shown from the CR, and HHI index,
the results being equal to 49.41 and 0.1128 respectively. The HK index, which
measured the influence of the larger firms, revealed that there were eight big
influential firms in the industry. However, it was not difficult for newcomers
to enter and compete in the market. The air-conditioners of each firm differed
only slightly from each other and could be substituted for those of other firms.
Both large and small firms focused on non-price competition and the most
utilized competitive strategies were advertising campaigns and premium give-

aways of electric appliances.
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