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The aim of this research was to study the factors affecting the decision

of clients of Suanluang Home & Property Co., Ltd. with regard to purchasing

property. The sample for this study consisted of 350 clients of Suanluang

Home & Property Co., Ltd. selected by simple random sampling, that decided

to buy a house in the company’s housing project. A questionnaire, with a level

of reliability of 0.84, was used as a tool to determine the factors involved in the

clients’ decision. The questionnaires used a five-point rating scale and the data

analyzed by the principal component and varimax methods.
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The results of this research were as follows:

There were 11 factors involved in the clients’ decision to purchase real
estate from Suangluang Home & Property Co., Ltd.: facilities, before-and
after-sales service, social and economic factors, the quality of the construction,
reliability, family members, marketing, the outlook of the project, the design

of the house, price and design, and the environment.
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