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The purposes of the research were as follows: (1) to study the relationship
between sex, age, occupation, education, and income that affects decision
behavior of patrons of the Royal Bangkok Turf Club; (2) to study opinions on
social and cultural factors, economic circumstances, technology, and political
and legal issues affecting decisions of patrons of the club; (3) to study the
relationship between opinions on the marketing mix which is compounded with
types of service, ratio of debt, place or distribution of house-tickets and
promotions, and the publicity stimulus affecting decision behavior of patrons
of the Royal Bangkok Turf Club; and (4) to study the problems and obstacles

to purchasing services by patrons of the Club.
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This research is a qualitative research. The sample used in this research
included 385 patrons of the Royal Bangkok Turf Club who attended the horse
racing event on 21 August 2005.

The tool used in this study was a questionnaire collecting data from the
patrons of the Club. It was then analyzed by using frequency and percentage.
In addition, Chi-square and Pearson correlation coefficient were employed as
statistical devices in this study.

The results were as follows:

1. The patrons of the Royal Bangkok Turf Club comprise more males
than females, ages between 41 and 50, average education being lower than
high school level, their occupations being freelance with the range of income
between 10,001 and 30,000 baht per month.

2. Most of the patrons of the Club purchased services at least one time
per month (63.6%). |

3. On average, the patrons of the Club believed that the club’s
environment influences consumer behavior at a high level, mostly related to
economic circumstances.

4. On average, the patrons of the Club also believed with regard to the
opinions of those who used that the marketing mix influences consumer
behavior at a high level. In addition, the service regularly and those who did
not, it was found to be of the same level regarding the components of marketing

mix.
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6. The marketing mix influenced consumer behavior, at a statistically
significant level of 0.05, included, statistics and history of each horse and the
ratio of money that all patrons of the Club would receive after tax and operation

cost (win/place) deduction.
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