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ABSTRACT

249721

This independent study aims for attitudes and satisfaction of audiences visiting
product information websites, and Including the factors affect the development of websites.
This can be applied to guide the development and improve the site in according that behavior.
This study is a survey research that has collected data using questionnaires, a  random sampling
method for 400 Internet users in Bangkok and the vicinity had been used.

The results showed that the general status of Internet users who are similar between
males and females in the age range 20-29 years, the most of education is undergraduated. Being
Students have a monthly income lower than 10,000 Baht. For behavior and attitude in using
Internet services, the frequency of utilization of the most common everyday, often use the
Internet from home, and using Internet speed 4 Mbps or more. For the importance of the
Internet service provider components, on the site, providing product information service,
order from most to least, such as there are several versions to compare product about image,
form, color and size of product, price and discount and product information.

For using the Search Engines and known sites of the samplings, the most Internet
users almost never use. The Search Engines often use the keyword about the model or product
code to find information in the Search Engines. When the sites found always from using the
Search engine. Because target group select recognition of the keyword, Easy finding, Update
always. And the information you want or like. Internet users used Search engine to find
Categories of product information such as hotel, accommodation, souvenirs and game, toys,
movie. The results of the above. Can be using to create modeling site to Information services to

customers.
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