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Select Computer Activities of US Adults, by Gender,
2006 (% of respondents)

Shop online

38%

B Female W Male

Note: n=1400 fernales and 700 males ages 15-49
Source: TRY for Qxypen, August 2006
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Products Purchased Online by US intemmet Users, 2003
ndents)

& 2005 (% of respo

2003 2005
Books £9% 68%
Music/DVDs 66% 68%
Travel 1% &%
Clothes 59% ©63%
Tickets for entertainment 48% 54%
Electronics 41% 52%
Toys/games 50% 46%
Office suppliesistationery 31% 44%
Home decor 34% 42%
Home furnishings 26% 36%
Photo/supplies 21% 5%
Cosmetics 35% 34%
lewelryAwatches 22% 31%
Perfume/fragrance 9% 23%
Prescriptions 13% 23%
Pet supplies 18% 2%
OTC medications - 19%
Greeting cards 9% . 18%
Groceries 8% 12%
Baby care personal products - 8%
Pet food - . 8%

Note. 2003 n=830; 2005 =945
Source’ WSL Strategic Retail, November 2005, ClickZ, Noverber 2005
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Pop-up ads

Requiring the installation of extra software to
view the site

Dead link<

Confusing navigation (Hard to find pages,
too many clicks)

Requirement to register and loa-on before
viewing the site

Slow loading pages

Content that is out of date

Ineffective site search too

Inability to use the browsers back buttor

No contact information available (Web form only_

Overdone sites (unnecessary splashiflash screens
or animation)

Text that moves
Poor appearance (colours, fonts, format,
Music or other audio that plags automaticall

Opening a new window for a link

T T T T T

0 20 40 60 80 100

% of respondents that find the issue
extremely to somewhat annoying

§ o < ! a s 3 o ' o a °
A 2.12 dnvazveaiulaandlsoumesiiatod g ludlsymaansy ewsmidnsingy

711 Source - Taylor Nelson Sofres (TNS) commissioned by Hostway, July (2005)
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