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Abstract
(

The research objectives were : 1) the concept of the public consciousness of entrepr%ﬁluor 72 1
websites in interactive marketing ; 2) the direction of interactive marketing, public consciousness of the
Entrepreneur’s websites ; 3) the guidelines of the responsibilities for the public in interactive marketing. The
qualitative research was collected data from 5 Entrepreneur websites for in-depth interviews. And content
analysis on the websites from June 1, 2550 to February 28, 2552. The data analysis was content analysis.

The finding of the study reveal : 1) The public consciousness in the meaning of entrepreneur
websites concern the social responsibility, offerings the product benefit to the public with legal, ethical
integrity. The Policy management of content filtering available on the websites. The control system consists
of four parts: the system scan and filter out profanity ; the staff to monitor content ; the content rating system
that suitable for readers group ; the removed button for users to inform webmasters remove inappropriate
content ; management policies about the service, presentation of the content, accuracy information with
privacy policy. Customers who bought advertisement space must comply with all applicable laws and
regulations concerning advertising. Employees of the cocmpany have the opportunity to contribute comments,
welfare inequality. The entrepreneur get feedback from the community and social activities. 2) The direction
of Interactive marketing and public awareness of entrepreneur websites. To cooperate with government
agencies and private organizations working for the community and social benefit, corporate responsibility to
the public with the law and the spirit of entrepreneurship. 3) The guidelines of the public responsibilities in
interactive marketing were the role of the Thai Webmaster Association to development public consciousness
of the websites staff ; The users must have consciousness for services, understanding and awareness of using
the websites, not encroach others ; The government must take more action for technology law.

The suggestions for Public Consciousness in Interactive Marketing are 1) The cooperation network of
the relevant organizations to find the ways to raise consciousness of websites service providers and users of
websites. 2) The websites should have more space on the websites to present the public consciousness content.
3) Collaboration of entrepreneur websites, the Thai Webmaster Association and the Federation of Thailand

for setting the role in promoting the concrete public consciousness.
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