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ABSTRACT

The purposes of this research are 1) to study a pattern of new media communication in Thai
music of Dr. Arbtip Dheeravongkit and 2) to study a role of new media communication in Thai music of
Dr. Arbtip Dheeravongkit. Data for this qualitative research was gathered by 1) analyzing content of
a communication process from three websites including Blog, Youtube and Facebook 2) interviewing
Dr. Arbtip Dheeravongkit, two staffs and three users 3) analyzing interview articles of Dr. Arbtip
Dheeravongkit published in five newspapers including Krungthep Turakij of November 12th 2010,
Matichon of November 18th 2010, weekly Manager 360 degree of October 25th-31st 2010, Prachachat
Turakit of October 14th-25th and Prachachat Turakit of December 1st 2011.

The results reveal that l.new media communication in Thai music of Dr.Arbtip
Dheeravongkit has three patterns comprising of 1) Blog communication 2) Youtube communication and
3) Facebook communication 2.new media communication in Thai music of Dr.Arbtip Dheeravongkit
has three roles including 1) using Blog to collect a body of knowledge concerning Thai music and to
reflect herself like a diary among friends and family 2) using Youtube to show the world Thai music
3) using Facebook to create a network to interact with colleagues and users, run musical activities and
perform activities for social contribution.

The proposal for this research.1.Besides studying the patterns of new media communication
in Thai music including Blog, Youtube and Facebook to create the learning process about culture and
Thai music to the world, an invention of art and cultural content used on new media should be studied as
content is an important part to attract the audiences. 2. This research studies based on the context of
Dr. Arbtip Dheeravongkit, so there would has a limit in term of case study. Therefore, Thai music
presentation by using other networks such as local media which is promoted through other media

dimensions should be studied.



