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ABSTRACT
TE 136251

The research aimed at investigating the potentiality of Kerewong Herbal Village Group
on marketing, producing, managing, financing,and accounting; target customers group’s
character ; factors that had influences upon their decisions once the purchasing was to be made.
The resolutions would then be proposed and applied for their marketing strategies. The data was
derived from interviewing made on those who were in the Kerewong Herbal Village Group and
still conducted the business. A questionnaire was applied to get some responses from those 108
customers who purchased products from 12 Nakasat shop of Nakhon Sri Thamarat. The results
showed that the Kerewong Herbal Village Group was capable of conducting the community
business; those community members tried their best to serve their customers as far as the “One
Home, One Product” policy was concerned. Budget applied for the business was the loan
allocated from Kerewong Savings For Production Group with low interest rates. Some of them
conducted the business with their own savings. They were quite successful. Most of those
prospective customers were female aged around 35.68 years. Thdée'customers could earn 10,000
baht or more each month; they could purchase some expensive items. They were informed of the
products from their friends or relatives. Products of mangosteen’s peel were very famous and
effective; it was then told from one to the other respectively. However, it was found out that,
those who had never purchased the product from the group were those who had never been
informed of the product and the place at all. As for the product aspects like its utility, quality, raw
materials applied, etc. had greater impacts upon the prospective customers’ purchasing decisions
than other aspects. The pricing and distributing aspects were second to the aforesaid aspects. As
for the marketing extending aspect, had moderate impact upon the decisions stated; most of those
customers bought the group’s products once they found out themselves that the products had
good quality not from the ads launched through media. However, the group had to publicize their

products and the group; their sound reputation was then gradually created.



